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PRWeb® has offered free online press release distribution services since August 1997. Snce then PRWeb® has
gradually made the transition to a fully integrated press release newswire service. We are the largest Newswire
catering to small and medium sized companies and organizations and one of the largest online pressrelease
NEeWsSWir es.

Our editors review thousands of press releases each week for distribution through the PRWeb® Newswire
services.

As innovators and the acknowledged leader in online press release distribution since 1997, PRWeb has provided
a simple, easy to use platform to ensure you get your message to the media and the masses. PRWeb has changed
the way businesses, marketing departments and public relations firms think about press releases. Once a tool
used exclusively for communicating with the media, PRWeb was the first company to develop a distribution
strategy around direct-to-consumer communication.

A partial list of industry innovations include:

* First free online press release distribution engine

* First in search engine optimized (SEO) press release formatting

* First in direct-to-consumer distribution of press release content

* Fully-integrated press content (press release and attachments) in a search-engine friendly format

* First free, search-engine optimized photowire

* First to provide RSS-enabled press releases for easy syndication

* Only pressrelease distribution engine to provide TrackBacks for social commentary from
blogs & websites

* First with news and search engine friendly embedded links

* Strategic partner ships with online partners who position your press release content at the forefront
of the markets you aim to penetrate

* Exclusive "Fair Commerce" contribution system provides worldwide distribution of your PR for a
fraction of the traditional costs

* Developed from the ground up as the most search engine optimized press release and content distribution
platformin the world

Take PRWeb® for a Test-Drive Today.

All pressrelease newswirestalk a good game - but we'dlike to prove to you how effective PRWeb® will beto
your online visibility goals. Whether you're a Fortune 500 firm or a single person startup, PRWeb will provide
you the platform, tools, instruction and personal support to start, build and manage your PR Campaign. Please
email or give us a call and one of our friendly editorswill help you get started. Whether you want to dominate
your market or just make a little noise, PRWeb is here to help you thrive in the marketplace, and with the media.lf
you are a public relations firm new to PRWeb, we have a special program for you. Please call Joe Beaulaurier
(360-312-0892 ext. 3617) to learn if you qualify for a risk-free introduction to the PRWeb platform.
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North Carolina Coastal Real Estate Tops Among Viewed Web Content, But
Florida M akes Strong Comeback

Livesouth.com, a resort, retirement, and second home community search portal reveals the North
Carolina Coast is still one of the most popular regionsin the United Sates based on site visitor
analytics from January 1, 2009 to June 30, 2009.

Wilmington, NC (Vocus) -- In arecent analytic study of visitor traffic to www.livesouth.com, North Carolina
Coastal Real Estate ranks #1 for content views. The reporting done between January 1, 2009 and June 30th, 2009
also showed a significant increase in content views for Florida Gated Communities.

Whileit is not surprising North Carolina was ranked #1 as other reports have shown, it is surprising that content
views for Florida Gated Communities saw a 118% increase in views over the same period in 2008, and a 191%
increase in page views over the same period.

While there is no singular attribute to the increase in popularity for Florida, Livesouth.com feels as though
increased affordability and "dealsto be had" are the driving factors behind the increase.

"Floridais finally within reach for many second home/boomer/retirement buyers where 4 years ago, it wasn't,"
according to Lee Hauser Jr. of RPlI Media, INC. producers of Livesouth.com and Ideal Living Magazine. "There
are many good deals to be had.”

"The report on content views provided us with additional interesting insight, including the largest geographic
region visitors are coming from is the Northeast, especially New Y ork. If the trend continues, we could start to
see the second coming of Florida as an affordable destination,” adds Hauser.

Below isthe complete list of the top content views on Livesouth.com by ranking order from January 1, 2009 to
June 30, 2009.

1. North Carolina Coastal Real Estate

2. North Carolina Communities

3. Florida Gated Communities

4. South Carolina Communities

5. Tennessee Lake Property

6. North Carolina Lake Property

7. North Carolina Mountain Property

8. Tennessee Communities

9. Florida Communities

10. South Carolina Coastal Communities

i
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Contact Information
Lee Hauser
http://www.livesouth.com
800.736.0321 ext. 10

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Warrior Custom Golf Assists the Orange County United Way 2009 Fundraising
Campaign

Warrior Custom Golf announces today that they will be assisting the Orange County United
Way' s 2009 fundraising campaign. The proceeds from this event will help children and youth
achieve their potential, promoting financial stability and independence, and improving people’'s
health. Each year the county raises funds for United Way through donations from philanthropic
businesses such as Warrior Custom Golf.

(Vocus) July 3, 2009 -- Warrior Custom Golf announces today that they will be assisting the Orange County
United Way’ s 2009 fundraising campaign by participating in their 11th Annual Golf Tournament to be held at
Green River Golf Course on October 12, 2009. Each year the county raises funds for United Way through
donations from various businesses as well as employee contributions. This event will be one of the highlights of
the United Way’ s 2009 fundraising campaign.

"We are excited to have Warrior Custom Golf at our event thisyear. Their support in making this fundraiser a
success for the families of Orange County is greatly appreciated,” said Lisa Poma, United Way Coordinator.
"Warrior Custom Golf can take pride in making this important and worthy contribution, and their generosity will
benefit the enrichment of our community’s children.”

There will be over 150 golfers from throughout Orange, Los Angeles, Riverside, and San Bernardino Countiesin
attendance including Government Officials and all levels of staff from the Sheriff’s Department, District
Attorney’ s Office, Audit Controller, Public Works, Social Services, and Health Care departments.

Proceeds from the event will to towards local focus areas including helping children and youth achieve their
potential, promoting financial stability and independence, and improving people's health. Community by
community, United Way and their partnerstarget childhood obesity, health insurance coverage, healthcare
quality, childhood immunizations, substance abuse, childcare quality, and educational achievement for children.

About the United Way

United Way of Americaisthe national organization dedicated to leading the United Way movement. Local
United Ways create long-lasting community change by addressing the underlying causes of the most significant
local issues. Common focus areas include hel ping children and youth achieve their potential, promoting financial
stability and independence, and improving people’ s health. Our goal is to create long-lasting changes by
addressing the underlying causes of problems.

It takes everyone in the community working together to create a brighter future. So we bring together people
from al across the community—government, business, faith groups, nonprofits, the labor movement, ordinary
citizens—to tackle the issues. Because we all win when a child succeeds in school, when a family becomes
financially stable, when people have good health.

To learn more visit www.liveunited.org
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About Warrior Custom Golf

Warrior Custom Golf, Inc. was established for the singular purpose of developing, manufacturing and marketing
custom golf clubsfor golfers worldwide. They are dedicated to the continual development of affordable
state-of-the-art custom golf products and in building customer loyalty through exceptional customer service and
support.

Warrior has brought together an impressive group of highly regarded product development and golf
manufacturing professionals, many of whom have 20 or more years experience including seasoned master club
builders. Warrior produces many more club setsin a given week than some of the most "famous brands" with one
distinct difference — every one of their clubsis custom built to the exact specifications of each customer.

Asaresult, Warrior has surpassed $150 million sales with over 400,000 satisfied customers and is one of the
fastest growing golf companiesin the nation. Warrior’s corporate headquartersis located in Irvine, California
where its 30,000 sg. ft. manufacturing facility employs over 200 individuals year-round.

For more information on Warrior Custom Golf, 15 Mason, Irvine, CA 92618, contact Toby Eklund at 1(800)
574-9790 or visit their website www.warriorcustomgolf.com

i
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Contact Information

Toby Eklund

Warrior Custom Golf
http://www.warriorcustomgol f.com/
800-574-9790

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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The Best Family Golf Vacation Spotsin the USA

Coinciding with Family Golf Month created by National Golf Course Owners Association
(NGCOA), TheFamilyTravelFiles.com has just launched a "Family Golf" folder that showcases
some of the best family golf vacation spots, family golf packages, unique family golf benefits and
dealsin the USA.

Tampa, Florida (PRWEB) July 3, 2009 -- TheFamilyTravel Files.com has launched a"Family Golf" folder created
to showcase the best family golf vacation spots, family golf packages, and highlight unique family golf benefits
and deals. The new lifestyle folder makesit easy to plan afamily golf vacation.

According to Nancy Nelson-Duac, cofounder of TheFamilyTravelFiles.com an avid golfer, "Anyone who has
had the opportunity to tee off or putt out with a child knows that sharing the game of golf can be fun and
rewarding. In recent years the idea of families golfing together on vacation has gained popularity yet finding a
family golf vacation spot, the right course for a family golf outing, or golfing benefits and clinics still takes
dleuthing. The new lifestyle folder makes planning a family golf experience effortless.”

The new Family Golf folder supports the efforts of National Golf Course Owners Association (NGCOA) to make
July Family Golf Month. The official declaration means there are plenty of extra benefits across the country for
parents or grandparents who wish to golf with a child. In addition to "Take Y our Daughter To Golf" week and
"Bring Your Kidsto the Range" presented by the Golf Range Association of America, the month is also dotted
with clinics, tournaments, and events dedicated to families and golf.

Not to diminish the NGCOA efforts but great family golf experiences and affordable family golf vacations
should be easy to arrange in any month. At TheFamilyTravelFiles.com it is always time to golf with kids - the
value of fresh air, exercise, and one-on-one time cannot be beat. The website established a permanent Family Golf
folder as aready reference for parents and grandparents. The Family Golf folder showcases destinations and
resorts where creating afamily golf holiday is easy and affordable and golf vacation directory features family golf
packages and deals.

Browsing the folder yields plenty of useful information about popular golfing destinations with unique family
golf benefits. For example: Myrtle Beach, South Carolina known as the home of public golf in America sponsors
aunique free golf program for junior golfers (kids 16 and younger) during the summer months with almost four
dozen participating golf courses. What could be better? In Virginia Beach, known for awesome be beach
entertainment, kids also golf for free any day after 3PM and throughout the year courses offer both junior and
senior rates as well as twilight discounts.

There is no paucity of resorts with family golf benefits. Crystal Springs Resort just 47 miles from Manhattan is
the home of Family Golf Center and everything it takes for afamily to enjoy the game together including
four-seater golf carts. Rocky Gap Lodge & Golf Resort in Maryland offers Saturday morning golf clinics for
guests and local junior golfers. Eagle Ridge Resort and Spain lllinois also conducts weekly junior golf clinics and
junior rates for play begin at $15. High in California's Sierra Nevada Mountains The Resort at Squaw Creek has a
Family Golf Specia which allows families to play a quick and easy game of golf on the front nine from the family
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tees and children younger than 17 may golf for free.

Naturally Florida offers families to enjoy the beach or alazy river and aso tee off together. At The Naples Beach
Hotel & Golf Club each Thursday guests may participate in a complimentary golf clinic and learn the basics of
stance, grip and posture. The resort also offers junior rates throughout the year. In Orlando Grande L akes
Ritz-Carlton and J.W. Marriott sponsor The Golf Fore Kids Etiquette Class for five to 12-year-olds with the rules
and etiquette while having a bit of fun.

About TheFamilyTravel Files.com

Established in 1998 TheFamilyTravel Files.com has become one of Americastop-rated online family travel
resources offering more than 700 pages of family vacation information ideas. The user friendly website
specializesin displaying family vacation experiences, road trip getaways, destination information, ideas, and
advice about family trips and travel. Search by location on the planet or browse the spunky lifestyle focus folders
which include: Water Spots (a.k.a. Beaches) Family Tours, Reunions, Family Adventures, All Inclusive Resorts,
Mountain Tops, Snow Places, Green Spots, City Takes, Cruises, Theme Parks, Secret Places, and Family Golf.
Checkout TheFamilyTravel Files.com on Facebook or follow along on Twitter.

Lisa A Duac Publisher (813) 968-4799 or publisher (at) theFamilyTravelFiles (dot) com
Nancy Nelson-Duac (817) 573-6920 or editor (at) theFamilyTravelFiles (dot) com

http://www.theFamilyTravel Files.com

HHH
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Contact Information

Lisa Duac

Travel Communications
http://www.theFamilyTravel Files.com
813-968-4799

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Button Worldwide Signed as Agency of Record for the 2010 Allianz
Championship

Button Worldwide, a full-service marketing, advertising and communications agency in South
Florida, is pleased to announce that it has been signed agency of record for the 2010 Allianz
Championship.

Boca Raton, FL (PRWEB) July 3, 2009 -- Button Worldwide, afull-service marketing, advertising and
communications agency in South Florida, is pleased to announce that it has been signed agency of record for the
2010 Allianz Championship. Allianz Life Insurance Company will be partnering with the PGA Champions Tour
for its tenth consecutive year astitle sponsor and fourth year located in South Florida hosted by The Old Course at
Broken Sound.

"All of us here at Button Worldwide are excited about being awarded the creative agency of record for the 2010
Allianz Championship; one of the leading PGA Champion Tour golf tournaments,” said Rita Johnson, Managing
Director of Button Worldwide.

Button will create and manage all marketing and advertising for the Allianz Champions Tour, keeping it at the
forefront as one of South Florida's most successful yearly events. Utilizing its creative abilities and experience,
the Button team will meet the goals and vision of Allianz Championship.

Allianz Championship Tournament Director, Ryan Dillon, says, "The Allianz Championship is excited to partner
up with Rita Johnson and Button Worldwide. | am confident Button will add tremendous value to the tournament
and exceed all expectations in raising money for the Boca Raton Community Hospital."

About Allianz Championship:

Based out of Minneapolis, Allianz Life Insurance has been proud to be title sponsor of such a huge event, dating
back to 2001. The Champions Tour is akey event for Allianz, asit allows them a prime opportunity to connect
with their target market within South Florida. The tournament is aweek of fun, offering activities and
opportunities to all ages. The 2010 tournament will be held February 15th through February 21st in Boca Raton,
at The Old Course at Broken Sound Club. For more information, please call: 561.241.4653

About Button Worldwide:

Button Worldwide is an award-winning, full-service agency, which specializes in advertising, creative and
interactive design and brand development. Button has the ability to take avision and make it aredlity. With
headquartersin London, and an office in Boca Raton, FI, Button has met the needs of numerous clientsin a
variety of industries, by providing innovative solutions to corporations, non profits, causes and start-ups, seeking
top notch messaging, strategies and execution. For further information, please visit: www.buttonworldwide.com.

i
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Contact Information
Rita Johnson
Button Worldwide LLC
http://www.buttonworldwide.com
561-241-4567

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Golfshot: Golf GPS Introduces Truepoint Positioning On Over 15,000 Golf
CoursesWorldwide

Full color course images and up to 40 GPStargets per hole set a new standard in golf
rangefinder technology.

(PRWEB) July 2, 2009 -- Shotzoom Software announced the release of Golfshot: Golf GPS rangefinder, available
today on Apple's App store for iPhone 3G and 3G S. Featuring TruePoint positioning, Golfshot: Golf GPS allows
golfersto touch any point on agolf hole to receive distances to and from that point.

The golfing community has already embraced the Golfshot Scorecard Application, with user reviews praising its
"perfect balance of features and usability.” Golfshot: Golf GPS builds on the easy-to-use interface, tour quality
statistics, and scorecard share and compare functionality currently available in Golfshot. The GPS capabilities
quickly give users a multitude of vantage points and course-specific information, including:

* Aerial images of golf courses worldwide
* Exclusive TruePoint positioning to view distances to and from any point on the course

* Accurate distances to greens, bunkers, water hazards, layups, and more

* Customized layup distances tailored to a golfer'sideal clubs and distances

"The GPS capabilitiesin Golfshot: Golf GPS exceed what is available on most stand-alone golf range finder
hardware, but at a fraction of the cost,” explained Laura Khailany, Vice President of Shotzoom Software. "In this
economy, saving up to $400 on a golf GPS range finder is an exceptional value," Khailany added.

Golfshot: Golf GPS has over 15,000 courses available worldwide. Golfers can search for their courses at
www.golfshot.com/courses and can request additional courses for free.

Designed by golfers with an eye for smplicity and ease-of-use, the Golfshot GPS application is priced well
below competitive stand-alone golf GPS products and is available in the iTunes App Store, or at
www.tinyurl.com/golfshotgps.

About Shotzoom Software

Shotzoom Software, LLC is a private company specializing in the development of innovative sports statistics
measuring and technology products designed for professional and amateur sports industries.

Shotzoom Software, creators of Golfshot, is committed to enhancing the golfer's experience by providing
professional tour caddie information on course distances and record keeping through simple and efficient user
entry. Golfshot is designed to respect the traditions of the game and use technology responsibly within the Rules
of Golf. The Golfshot application for the Apple iPhoneis arevolutionary golf scoring, distance measuring, and
game analysis tool that providesinsight on how golfers play their game. Golfshot allows users to share their golf
experiences by recording scores for up to four players and provides the means so that golfers can share and
compare their rounds through the Golfshot website community at www.golfshot.com.

Shotzoom, Golfshot, associated trademarks and logos are trademarks of Shotzoom Software, LLC.

Apple, Mac, iPhone, iPod, and iTunes are trademarks of Apple Inc., registered in the U.S. and other countries.
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Contact Information
Laura Khailany
Shotzoom Software
http://www.golfshot.com
(702) 949-6044

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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IntelliTurf Artificial Turf Putting Green Company Expands Capacity in
Southeast With New Director of Installation

IntelliTurf, Inc. isfilling a void in their organization to expand construction capacity in the
Atlanta area and around the Southeast for their 100% recyclable artificial turf and putting green
products.

Atlanta, GA (PRWEB) June 30, 2009 -- Although the construction market and the economy have been hit hard in
the Southeast thisyear, IntelliTurf, an artificial turf company headquartered in Atlanta, GA, has experienced
enough growth to expand their construction capacity with anew Director of Installation. Rusty Hellenisa
veteran construction manager with 14 years of industry experience the last 10 of which were working with John
Wieland Homes and Neighborhoods. Formal training in design and years of field experience enable Mr. Hellen to
oversee projects from concept to completion.

"The current market conditions have allowed us to reach out to veterans of the construction industry and pull
them into the Artificial Turf world where many would not have been interested before. Rusty isagreat fit for our
market approach of helping developers with amenities for single family neighborhoods and multi-housing
communities," said Stan Pennington, Principal of IntelliTurf. "A background in project management and design
are the exact needs for our golf putting greens, playgrounds and amenities for common areas. Rusty hasthe
vision to understand how our products fit on so many properties.”

IntelliTurf casts awide net from backyards to commercial properties. In recent years IntelliTurf has added
clients from the Senior Housing markets with bocce ball and croquet courts made from artificial turf aswell as
putting green installations. Life Care Centers of America, Classic Residents by Hyatt and National HealthCare
have all added amenities to keep residents active and energized.

Senior Housing is not the only market to embrace IntelliTurf. Many neighborhood devel opments have added
artificial turf amenitiesto their common areas next to the pool, clubhouse and tennisfacilities. Mr. Hellenis
excited about the opportunity to continue growth in this market. "1 look forward to reaching out to associates and
clients and showing them the benefits of using artificial turf”, said Rusty Hellen. "Not only new developments
but existing HOA's (Home Owners Associations) can add value to their homes and neighborhoods which
trandates into an increase in sales revenue for both new homes and re-sales’, Mr. Hellen continued.

Educating the marketplace on the realistic look and feel of our products and the benefits to the environment from
water savings to completely recyclable products and reduced chemical usage will drive the Artificial Turf
business for yearsto come. IntelliTurf welcomes Rusty Hellen as an integral part of the future of the business and
theindustry of artificial turf.

For more information on Rusty Hellen, please click here.
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Contact Information
Rusty Hellen

IntelliTurf, Inc.
http://www.intelliturf.com
404 386 5881

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Hole-In-One Insurance Provider Posts Winning Videos

Hole In One International, the nation's leading hole in one insurance and putting contest
insurance provider, posts videos of recent putting contest and hole in one contest winners on
their website.

Reno, NV (PRWEB) July 2, 2009 -- Hole In One International, the nation's leading hole-in-one insurance
provider, is now posting videos of golferswho have won life-changing prizes at company, charity and golf course
tournaments and putting contests.

"For the past severa years we've been collecting videos featuring our many hole in one and putting contest
winners. We have now created a dedicated page on our website, Hole In One I nternational.com where we can
share this amazing collection of videos showing golfers from across the country winning truly incredible prizes,"
explains Mark Gilmartin, president and CEO of Hole In One International.

In addition to the golf video archive, Hole In One International’'s website features a blog with hole in one and
putting contest prize recommendations, suggestions for running more profitable fundraising golf tournaments and
severa articles about successful golf outings from al over the United States, Mexico and Canada.

Along with blog and golf video archive, the hole in one insurance provider's site al so offers a number of useful
tools for golf tournament organizers including a complimentary Putting Contest Planner and a free Golf
Tournament Planning Guide, both of which are designed to help golf tournament organizers attract more golfers
to their eventsin these challenging economic times.

Founded in 1991 and headquartered in Reno, Nevada, Hole In One International is the nation's leading provider
of hole in one insurance, million dollar shoot-out insurance, putting contest insurance, rain out insurance, and
contest and sponsor signs for company, charity, and golf course tournaments.

For more information on Hole In One International's current packages, or on planning an attention-getting hole in
one or putting contest, visit their website at Hole In One International .com.

I
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Contact Information
Amy Fanter
Hole In One International

http://www.Hol el nOnel nternational.com
775-828-4671

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Save Money Without Skimping On Fun: Chicago Golf Resort Celebrates
Summer with Staycation Options Galore

Lincolnshire Marriott, a popular greater Chicago area hotel, offers live-theatre performances of
Cinderellaand Light in the Piazza as well as golf, spa and family-friendly packages.

Lincolnshire, IL (PRWEB) July 1, 2009 -- Don't let arecession get you down. Lincolnshire Marriot, atop North
Shore Chicago golf resort , has designed a unique series of stay-and-play "staycation” packages sure to tempt the
minds (and wallets) of families and couples aike. From live theatre performances of Cinderellaand Light in the
Piazzato golf for the entire family to specia spa packages, this Chicago area hotel offers something fun and
affordable for everyone.

Families won't want to miss the Chicago golf resort's summer promotion, where kids under the age of 15 play
free every day after 3 pm with one full-paying adult. Other summer fun for the family includes a six-week long
run of Cinderella.

Couples can enjoy alife theatre performance of the Tony-award winning show Light in the Piazzaaswell asa
variety of romantic golf and spa package options.

Guests of this Chicago area hotel are invited to design the package that best suits their interests. In addition to
Spacious guestrooms, numerous on-site dining options, an outdoor pool, spa, golf and more, guest can choose
from:

CinderellaLive at This North Shore Chicago Area Hotel

Experience the classic fairy tale come to life from July 8 to August 29, 2009. The classic musical isadelight for
children and a memorable experience for patrons of any age who love the tale of "Happily Ever After" come true.
Patrons are invited to purchase tickets by calling (847) 634-0200. Tickets are $12 for Cinderella. Tickets are $45
for any main-stage performance, $12 for any Children's Theatre and $55 for the dinner and theatre packages (only
available for Wednesday and Thursday shows). For more information, visit the theatre's website at
www.marriotttheatre.com.

Light in the Piazza

Couples will delight in the romance of the 1950s while they watch aclassic Italian love story unfold on stage.
Therecipient of six Tony Awards, Lincolnshire Marriott hosts Light in the Piazza from July 22 to September 22,
2009. Patrons are invited to purchase tickets by calling (847) 634-0200. Tickets are $45 for any main-stage
performance, and $55 for the dinner and theatre packages (only available for Wednesday and Thursday shows).
For more information, visit the theatre's website at marriotttheatre.com.

Free* Golf

Kids under 15 play free every day after three pm with one full paying adult. Tackle championship golf courses.
Adult feesinclude cart rental with GPS, range balls and more. $30-$75 per round. For Reservations Call: (847)
634-5935 or visit www.craneslandinggolf.com. Tee times vary.
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Escape Spa Package
Couples enjoy overnight accommodations, one 50-minute massage for two at the Zaza Salon & Day Spa, as well
as breakfast for two in the Chicago area hotel's Fairfield Inn restaurant . For reservations, call (847) 634-0100.

About the Lincolnshire Marriott Resort:

Situated on 175 wooded acres on the North Shore, minutes from downtown Chicago and O'Hare Airport, the
Lincolnshire Marriott Resort is a truly unique destination, with something for everyone. For business retreats,
family vacations, and romantic weekends, this renowned Northern Chicago golf resort offers abundant recreation
- including a George Fazio PGA course, tennis center, pools, and highly acclaimed live musical theatre. Asan
ideal venue for meetings and exhibits to intimate weddings and bar / bat mitzvahs, this picturesque setting offers
nearly 72,000 square feet of event space - backed by Marriott's award-winning service. For more information and
reservations at this Greater Chicago family resort, visit
http://www.marriott.com/hotel s/travel/chiln-lincol nshire-marriott-resort/.

I
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Contact Information
Vicki Poulos
Lincolnshire Marriott Resort

http://www.marriott.com/hotel s/travel /chil n-lincol nshire-marri ott-resort/
312-929-2783

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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TodaysGolfTip Launches Site | mprovements

TodaysGolfTip now has new content to include information about golf etiquette, equipment,
swings and famous players.

Riato, CA (PRWEB) July 1, 2009 -- TodaysGolfTip.com has recently launched a new series of pages. The site's
primary focus is to help people improve their golf game. The series of new pages has information about golf
etiquette, which can be very helpful for abeginning golfer. The last thing a new golfer wants is to commit afaux
pas on the course. This article provides information about how to stay safe, move at a good pace, and keep the
course in good shape. Other new pages explore the mechanics of agood golf swing, provide advice on putting and
discuss winners of the Masters Golf Tournament. The difference between a good golf swing and agreat oneis
often a difference in mindset - how the golfer pictures himself and his club. TodaysGolfTips.com provides insight
and information to improve any golfer's game.

About TodaysGolfTip.com:

TodaysGolfTips.com was launched in April of 2009, and is a great source of information about golf and those
who play it well. Even professional golfers have a personal trainer to help them improve their game. Thissiteisa
useful resource for golfers who want to lean new things about their game aren't ready for a coach. Site graphics
were designed by iGoMogul.com.

i
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Contact Information
Carlton Char
TodaysGolfTip.com
http://www.todaysgolftip.com
1-877-205-1720

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Golf Inventors Recelve | deas From Elite International Golf Licensing Group

Fairways International, LLC obtains licensing rights for new golf ideas and golf inventions for
distribution worldwide. The talented golf industry professional s working with the company
evaluate and assist golf inventor's ideas, prototypes and finished products by providing valuable
advice - at no cost.

Palm Desert, CA (PRWEB) July 1, 2009 -- A new golf specialty group by the name of Fairways International,
LLC (http://www.Fairwaysl nternational.com) focuses only on acquiring golf products by way of licensing or
distribution. Their new licensing programs provide inventors the ability to tap into their worldwide golf marketing
and distribution network.

"Product creators are typically passionate about the game and try to find real solutionsto real problems. And
although they conceptualize areal labor saver, often they lack experience in how to develop package design,
outsource suppliers and how to roll it out to a global market. It's common that not everyone possesses knowledge
about the international golf market," states Marcel Ford, Member of Fairways International, LLC. Certain
organizations can help creators with expertise in the golf market through successful alliances.

The global market is highly competitive and golfers, whether professional or amateur, usually don't settle for low
guality products. Ongoing customer satisfaction plays an important role in the success of any new invention. A
one-time sale won't bring long-term profits. Ongoing, repeat sales are the most important factors for the success
of any golf business whether selling productsin Tijuanaor Las Vegas. A marketing and licensing company
should provide product conceptualizers the ability to utilize their creative mind while the marketing group
introduces it into the proven sales arenafor the golf industry distribution internationally.

Most inventors have a fundamental fear that others may copy their ideas and claim it as their own, stripping away
the creator's rights. But there are legal methods to prevent such unpleasant situations. This becomes especially
important while licensing and selling any products. The marketing group will seek to secure the rights of the
inventor by providing them proper documentation to protect invention preventing plagiarism. A product is often
prevented from being copied through the PPA (Provisional Patent Application), IP (Intellectual Property) and
prototypes of the product with development dates which can prove rightful concept ownership.

Be sure to work with a product development, marketing and distribution group that can introduce the new
product worldwide quickly and efficiently. Focus on effective distribution of the products and ideas to different
parts of the globe. This process involves a thorough analysis of the golf idea, supply chain and target market as
the basic necessary research initially required. Ensure the licensing teams at the marketing company are
associated to highly recognized companies and individuals inside the golf arena and they are backed by a strong
team of worldwide sales groups and wholesale distribution networks.

Inventors run avery low risk exposure when they decide to license or sell their products to specialized group
since most agreements state a minimum of licensing fees or minimum annual sales to ensure the creator has a base
of income. Also, ensure the company puts full effortsinto creating a business summary and effective marketing
strategy for a new golf concept or product ensuring a higher rate of success for al partiesinvolved.
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Contact Information

Marcel Ford

Fairways International, LLC
http://www.Fairwaysl nternational .com
760-851-0050

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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A New Beginning: Cordillera Golf Club, LLC Announcesthe Acquisition of The
Club at Cordillera, A Premier Residential Mountain Community

Cordillera Golf Club, LLC, an affiliated company of the Wilhelm Family Partnership that focuses
on the development of premier, private lifestyle properties, announces its acquisition of all assets
of The Club at Cordillera in Edwards, Colo. The seller is Cordillera Properties and its affiliate
companies.

Edwards, Colo. (PRWEB) July 1, 2009 -- Cordillera Golf Club, LLC, an affiliated company of the Wilhelm
Family Partnership that focuses on the devel opment of premier, private lifestyle properties, announced today its
acquisition of all assets of The Club at Cordillerain Edwards, Colo. The seller is Cordillera Properties and its
affiliate companies.

"Now that we own 100 percent of The Club at Cordillera, our goal isto re-establish it as one of the top private
golf communitiesin the country,” said David Wilhelm, chairman of Cordillera Golf Club, LLC. "One of the goals
of the new management is to create a year-round, family-oriented club that is sustainable throughout a family's
progression of generations. We look forward to providing high-quality family experiences that create lifelong
memories."

The Club at Cordillerais one of the largest exclusive golf communitiesin North America, covering 12 square
miles and 8,000 acres in the heart of Colorado's Vail Valley, 120 miles west of Denver. The Club consists of three
distinct 18-hole golf courses, designed respectively by Jack Nicklaus, Hale Irwin, and Tom Fazio; and a 10-hole
course designed by Dave Pelz.

Among the Club's other attractions and amenities are driving ranges and practice facilities; the Summit Athletic
Club; recreational facilities that include three swimming pools and four tennis courts; three clubhouses with
distinctive restaurants known as the Timber Hearth Grille, Chaparral and The Summit; and the Trailhead Family
Center, home of CordilleraDay Camp for children ages 5-12.

Initial plans call for the introduction of "Premier Membership.” Premier Membership will be designed to
perpetuate the lifeblood of The Club at Cordillera, by allowing a Premier Member's children (regardless of age, or
accompaniment by the Member) to enjoy full privileges, including golf. Premier Membership will also grant
Members affiliate club access to the private Roaring Fork Club in Basalt, Colo.; and to the exclusive,
world-famous Mayacama Club in Sonoma, California. Premier Membership will be seamlessly transferable
through alegacy program.

About the Wilhelm Family Partnership

David Wilhelm has been a high-end real estate developer for the last 40 years. After developing office buildings
and mixed-use projectsin St. Louis, Wilhelm began creating exclusive golf and resort properties in the 1990s. In
1996, David Wilhelm joined forces with Jim Light and Jim Chaffin to develop the Roaring Fork Club in Basalt,
Colo. In 1997, he was the devel oper of the Wild Horse Club in Edwards, Colo., which later became the Cordillera
Valley Club. Asowner of CordilleraValley Club, he became a part owner of al of the Cordillera Properties. In
1998, Wilhelm was the lead partner in the development of the Mayacama Club in Sonoma, Calif., which today is
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one of the most prestigious private golf club communitiesin the world. Most recently, he is the co-managing
partner in the Wind Rose devel opment project in Aspen and Basalt, Colo. The Wilhelm Family Partnership
includes David and his three sons, Patrick, Jonathan, and Nicholas, who serve as managing partners.

i

Page 29/108

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

Contact Information
LoraLedermann
Scream Agency, LLC for Cordillera Golf Club, LLC
http://www.cordillera-vail.com
(303) 893-8608

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Costal essGolf.com Celebrate 1st Anniversary of Second Booking Office

Costalessgolf SLL., a well respected and long established travel agency continues to grow from
strength to strength with the celebration of our 1st anniversary in May 2009 of their second
booking office located in Fuengirola on the sunshine coast of the Costa del Sol, Malaga, Spain.

Costadel Sol, Malaga (PRWEB) June 29, 2009 -- Costalessgolf S.L., the well respected and long established
travel agency continues to grow from strength to strength with the celebration of thelst anniversary in May 2009
of the second booking office located in Fuengirola on the sunshine coast of the Costa del Sol, Malaga, Spain.

The opening day was a great success and well supported by many friends, business partners and local residents
who book golf holidaysin Spain regularly with the tour operator and are thanked for their continuing loyal
support.

With the golf company based in the world's No.1 golfing destination, the Costa del Golf, the company's
knowledge of the industry and relationships between the golf, car hire, transfer service and hotel directors are at a
premium and continually improving.

Costal essGolf.com's services and products have expanded rapidly with the introduction of several new golfing
destinations incorporating some of the world's top ranking golf courses. Increasing numbers of clients have been
coming to the new booking office where they have had an opportunity to talk directly to experienced staff who
have been available to discuss and advise clients about the very best products available and quoting the lowest
pricesrelativeto the particular golf season and destination they require.

With improved communication the tour operator has been able to provide some exceptionally cheap golf
packages to many groups of golfersto severa different countries without comprising quality, service or their
personal individual needs and requirements.

Whilst in the booking office clients have also been able to purchase general golf equipment, the company
currently carries astock of Srixon golf clubs, golf gloves, golf balls and other accessories as well as Golf
Clothing from Kartel -- the main sponsors of the famous golfer Padraig Harrington -- winner of both the British
Open and American PGA in 2008/09.

Over the past year CostalessGolf S.L. have worked very hard to bring clients even more opportunities to play
golf around the world. Last June the team travelled to the sunshine state of Orlando, Florida and personally
experienced the supreme high quality service which is second to none that Americas golf industry has to offer,
this trip was shortly followed by the introduction of Turkey, where you can experience the luxury of agolf
holiday in Turkey and staying in some of the most prestigious Golf Resorts Turkey hasto offer in the prime
locations of Belek & Antalaya.

Costalessgolf S.L. isaso a speciaist provider of the very best discounted tee times and golf package holidaysin
the following countries and regions:- Spain, Portugal, Balearic Islands, Canary Islands, U.S.A and Turkey.
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New for 2009/10

Costalessgolf S.L. will be introducing even more destinations in the future such as Morocco or prestigious golf
clubsin the U.K. Soon you can book a holiday to play golf at Celtic Manor, St. Andrews or The Belfry.. To keep
yourself updated with the latest deals from Costalessgolf S.L. check out our website at www.costalessgolf.com.

In April 2009 Costalessgolf S.L also launched www.golfsupport.co.uk/costalessgolf, our new online Superstore,
with an extensive range of productsincluding all the leading Top Brands in clothing and golf equipment with free
U.K delivery.

HiHH
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Contact Information

Wendy Garrood
CostalessGolf S.L.
http://www.costal essgol f.com/
+34 952 661 849

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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L ocal Women's Golf Event Raises Money for Women Students at West Chester
University

Chester County Business Leaders in the Community (CCBLC) hosts its Women's Only Golf
Outing (WOGO! 2009) to raise money for scholarships for women students at West Chester
University. $1,000 scholarships are given out each semester to support a woman majoring in the
sciences or business at the local university.

Kennett Square, PA (PRWEB) June 29 2009 -- The Chester County Business L eaders in the Community
(CCBLC), asatellite group of Chester County Women, hosts its annual Women's Only Golf Outing (WOGO!
2009) at Chisel Creek Golf Club in Landenberg PA July 10 2009. All profits raised from the event go to the West
Chester University (WCU) Foundation's M.M. Power Scholarship Fund. The scholarship fund was started in 2007
by Bronwyn Martin, aWCU MBA aumnus, who "believes in the power of education and understands the
importance of education especially for women, worldwide." Martin, who also holds a doctorate degree, seemsto
understand that.

The scholarships are available each semester to a woman majoring in the sciences or business at WCU. The
woman must hold a certain GPA and demonstrate financial need. " Many times a student doesn't realize the actual
cost of borrowing money until they've graduated. So, these scholarships can help alleviate both the cost of
education and the stress of borrowing money for education."

CCBLC isalocal group of women that meets bimonthly in southern Chester County. CCBLC is a satellite group
of Chester County Women which Martin began in 2003. The Greater Philadel phia Business Leaders in the
Community (GPBLC), another satellite group of CCW, meets bimonthly in Philadelphia and also has a"Women
and Money" program. Martin has been afinancia advisor for 9 years and is a franchisee owner with Ameriprise
Financial Inc. Sheisalso arecipient of the 2008 PA Best Women in Business award.

Thereis still room to join the WOGQ!2009 event: al levels of golfer are required because thisisn't about the
golf score but the goal of raising money, having fun, and meeting other women who believe in the group power of
benefiting others. A golf clinicis 7:45 am. followed by a shot gun start at 9:00 am; a networking lunch follows.
The cost is $125 for: cart, greens fees, lunch, beverage cart, golf clinic. Thereisno silent auction. Visit
www.chestercountywomen.com to download the form to register.

i
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Contact Information

Mari Wynn

Chester County Women
http://www.chestercountywomen.com
610-453-7215

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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The Glens Golf Group Offers Summer Specials
"Stay and Play" Golf Packages Provide Vacation Options To Match Any Budget

Myrtle Beach, SC (PRWEB) June 28, 2009 -- The Glens Golf Group, located along the Grand Strand of Myrtle
Beach, S.C., is offering Summer Specials that feature four different playing options through September 9, 2009.
All rates are per person and based on quad occupancy. Rates include daily towel and trash service, and taxes.

A three-night/three round package, priced at $279, includes a three-night stay in atwo-bedroom villaand three
rounds of golf at Possum Trot, Heather Glen and Shaftesbury Glen.

A three-night/four round package, priced at $343, includes three nights in a two-bedroom golf villaand four
rounds of golf at Possum Trot, Heather Glen, Shaftesbury Glen and Glen Dornoch.

A four-night/three round package, priced at $316, includes four nights in a two-bedroom golf villaand three
rounds of golf at Possum Trot, Heather Glen and Shaftesbury Glen.

A four-night/four round package, priced at $380, includes four nights in a two-bedroom golf villaand four
rounds of golf at Glen Dornoch, Heather Glen, Shaftesbury Glen and Possum Trot.

Accommodations for these packages are in golf villas in a Scottish-themed setting called the Village at the Glens,
which overlooks the spectacular Heather Glen Golf Links. All packages include carts and free range balls at the
Glens courses per 18 holes.

"These packages are a great option for any vacationer,” said Jason Himmelsbach, director of marketing for The
Glens Golf Group. "Whether folks are here for awhole week or just afew days, we've got an option that fits any
schedule or budget. Because these specials are spread out through the entire summer, visitors don't have to feel
pressured to book their vacations and the packages are flexible enough to fit any combination of nights and
rounds.”

More information is available at www.glensgolfvacations.com or tour the courses and the Glens Golf Academy
at www.glensgolfgroup.com.

About The Glens Golf Group

The flagship of The Glens Golf Group is Heather Glen, which islocated in Little River, S.C. on a magnificent,
400-acre historic site. Designed by Willard Byrd and Clyde Johnston, the course opened in 1987.

Glen Dornoch Waterway Golf Links, often referred to as "Myrtle Beach's Most Talked About Course," was
designed by Clyde Johnston in atribute to legendary course architect Donald Ross. Glen Dornoch is atraditional
course and each hole flows with the natural terrain of lakes, live oaks and spectacular marsh and river views.

Known as the "Friendliest Course On The Beach," Possum Trot has an honored place in the history of Myrtle
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Beach golf. One of the first ten championship courses built along Myrtle Beach's Grand Strand, which now has
more than 100 golf courses, Possum Trot has stood the test of time. The course's Old English design features
spacious fairways, chalenging par 5's, as well as flawlessly manicured greens and spectacular flower displays.

Inspired by world-famous courses like Winged Foot and Augusta National, architect Clyde Johnston designed a
traditional British Isles course at Shaftesbury Glen Golf & Fish Club, located on the banks of South Carolina's

beautiful Waccamaw River.
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Contact Information
Dlane Smith
843-448-1123

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Thailand Extends Royal Golf Invitation
With Golf in a Kingdom, premier courses and luxury hotels aimto put country on world golf map.

Bangkok (PRWEB) June 27, 2009 -- In abid to tell world golfers what Asian golfers already know, the golf
establishment in Thailand has launched 'Golf in aKingdom: The Thai Golf Experience, a cooperative itinerary
that matches the country's top courses with its most desirable hotels.

The Kingdom of Thailand has for decades been the destination of choice for Asian golfers, thanksto its stellar
courses, superb year-round climate and welcoming culture. By banding together to form ‘Golf in a Kingdom: The
Thai Golf Experience’ (www.golfinakingdom.com), these courses and hotels mean to cement a place for Thailand
alongside the world's premier golf destinations.

"I think golfersin North America have an inkling that golf is played in Thailand; Europeans have slightly more
of aninkling, but I don't think golfers on either continent fully realize that thisis a country with more than 250
courses, many of them as good as you'll find anywhere in the world,” said Mark Siegel, president of
Bangkok-based Golf tour operator Golfasian.

The Tourist Authority of Thailand (TAT) has partnered with eight premium golf properties, Golfasian and six of
the country's premier hotelsto form 'Golf in a Kingdom: The Thai Golf Experience'.

The cooperative effort has been in the planning since 2007, but its launch this month is timely. According to
TAT, some 3.2 million visitors arrived in Thailand the first quarter of 2009 - a 19 percent decrease from the
previous year. It's unclear whether this drop is attributabl e to the peaceful -but-ongoing political disquiet in
Thailand or the worldwide economic slump.

"I live here and the reality is, the political issuesin Thailand haven't had any effect on the day-to-day lives of
citizens or tourists - but the economic slowdown has surely affected tourists: prices have dropped across the
board,” Siegel asserted. "I don't think there's ever been a more economical timeto visit here. That's not hype; it'sa
fact. Launching 'Golf in a Kingdom' now has allowed us to offer value we could not have offered in 2008."

In May 2009, a CNN International tourism poll asserted that Thailand, among first-world nations, represents the
best value for travelers in the entire Asia Pacific region. Conducted across CNN English websites, the survey had
more than 5,000 respondents globally.

"The world gets a bit smaller every day," Siegel continued. "We hope to shrink it just enough with 'Golf in a
Kingdom' to give North American and European golfers ataste of Thai culture and hospitality, because one visit
isnormally all it takes. The number of golfers who try Thailand then return for a second and third helping is
pretty extraordinary."

From the mystical hill country of Chiang Rai in the northwest corner to the breathtaking beaches of Koh Samui
in the Gulf of Thailand, 'Golf in aKingdom: The Thai Golf Experience’ takes in some of the most lush and varied
terrain on the planet. That sort of real estate - linked by Thailand's enviably modern transportation infrastructure -
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translates into the Kingdom's stunning golf properties, including:

Banyan Golf Club, a new hillside course just outside the charming coastal town of Hua Hin, preferred holiday
retreat of the Thai Royal Family for almost a century.

Chiang Mai Highlands Golf & Spa Resort, an inventive Schmidt/Curley design 1,000 feet above sealevel in the
cool, northern region.

Muang Kaew Golf Club, the closest course to bustling Bangkok, with sterling greens and a par 3 that 1ooks eerily
similar to the 12th at Augusta National.

Santiburi Chiang Rai Country Club, where Robert Trent Jones |1 crafted 18 dramatic holes that either skirt a
chain of lakes or flow over the low hills of Bang Bor.

Santiburi Samui Country Club, site of the newest Asian Tour event, the Queen's Cup, and traversing a jungle of
towering coconut trees at the foot of Khao Pom Mountain.

Siam Country Club, Plantation Course, this 27-hole Schmidt-Curley design played host to the 2009 Honda L PGA
Thailand just two years after opening

Siam Country Club, Old Course, dways immaculately maintained, it hosted the 2007 Honda L PGA event and
features perhaps the toughest closing stretch in the country.

Thai Country Club, site of Tiger Woods's 1997 Asia Honda Classic victory and the 'Best Championship Course
in Asid, as voted by Asian Golf Monthly readers in 2008.

Thailand also harbors the Asia's newest and broadest collection of 5-star accommodations - at prices North
Americans and Europeans may not believe at first. ‘Golf in a Kingdom' embraces that development by bridging
rounds of golf with nights at posh, brand-name resorts, including:

Anantara Phuket, a collection of 83 private pool villas set within indigenous gardens of jasmine, orchids and
birds of paradise. Conde Nast Traveller magazine just named this property to its coveted worldwide "Hot List"
for 20009.

Bangkok Marriott Resort & Spa, located across the Chao Phraya River from the city center but with all the
tranquility and kick-back appeal atraveler could wish for in an urban setting.

Anantara Golden Triangle, aluxury nature retreat set amid 160 acres of tropical jungle, all of it hewing to the
winding Mekong River and a border dividing three countries.

Anantara Hua Hin, nestled in 14 acres of luxuriant tropical gardens along the white sand beaches on the Gulf of
Thailand.
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Anantara Koh Samui, serenely perched above a quiet stretch of sand, and just steps from the shimmering waters
that lap Samui Island.

HuaHin Marriott Resort & Spa, whose architecture combines space, color and natural light with traditional Thai
design themes to create a sense of harmony and grandeur.

"The beauty of this marked shift toward high-quality lodging, which has been taking place here for 20 years
actually, isthat Thailand remains affordable,” said Boyd Barker, HuaHin Marriott's general manager. "If there'sa
positive to the hit tourism has taken here, of late, it's that prices reflect this drop in demand. There's no better
place to go on holiday, and there's no better time than right now."

The attraction extends beyond golf and resorts. Never colonized by foreign powers and known as Siam until
1939, Thailand remains a constitutional monarchy. But during the past half century it has managed to seamlessly
blend Western influences and Buddhist beliefs, producing afirst-world destination with an Old World fedl.

Six distinct geographical regions - ranging from 8,000-foot-high mountains in the north to a maze of limestone
islands rising out of the Andaman Sea in the south - only add to the country's diverse allure.

"Of all the countriesin Southeast Asia, Thailand provides the greatest value," said Santi Chudintra, Director of
TAT Los Angeles. "The people are welcoming, the culture is unique and the scenery is spectacular. Thai food,
which everyone wants to talk about, isjust asmall part of the menu.”

For more information on 'Golf in a Kingdom: The Thai Golf Experience’, or to make golf travel plansin
Thailand, visit http://www.golfinakingdom.com www.golfinakingdom.com

i
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Contact Information

MARK SIEGEL

Golf in aKingdom
http://www.golfinakingdom.com/
+66 (0) 2 714 8470

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Golf Greens Fore U Expandsinto Northern Utah with Newly Named Licensee

Northern Utah region is the newest area where environmentally-friendly, lead-free synthetic turf
by Golf Greens Fore U and Olympia Turf expands

Salt Lake City, Utah (PRWEB) June 27, 2009 -- Golf Greens Fore U, a premier made in the USA artificia turf
manufacturer, has expanded into the northern Utah region with newly named licensee David Allen. Mr. Allen, a
resident of Salt Lake City, will be serving the greater Salt Lake region including areas surrounding Provo, Park
City and Farmington.

The announcement was made by Golf Greens Fore U president, Joseph Ali. Says Ali,

"Having David and his wife Kelly representing Golf Greens Fore U and Olympia Turf in Utah will bring great
success to the area. David is an exceptionally hard worker and his wife Kelly brings tremendous synergy to our
company."

"Thisisavery exciting time for Kelly and myself. We partnered with the greatest synthetic turf company in the
industry. They have benchmark products and their support is truly magnificent” Golf Greens Fore U manufactures
and installs synthetic golf turf and for putting and chipping. The exclusive "multi-directiona” turf design by Golf
Greens Fore U provides skill-building surface also provided synthetic athletic turf under the Olympia Athletic
Turf name.

All synthetic turf products from Golf Greens Fore U are 100 percent environmentally friendly, lead-free, and
made of 70 percent recycled polypropylene.

The Olympia Turf, and Golf Greens Fore U product lineis distributed to four continents, is availablein 15
countries, with 80 domestic licensees. Golf Greens Fore U turf can be found in premier public and private golf
courses, backyards, residential devel opments, entertainment centers, athletic fields.

For more information, visit www.golfgreensforeu.com.

Press contact is Tina Bradford at 610-248-3460 or Tina(at) TinaBradfordPr(dot)com. The main office for Golf
Greens Fore U islocated at 119 Shrewsbury Avenue, Red Bank, NJ, 732-933-4653. Follow us on Twitter at
http://twitter.com golfgreensforeu .
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Contact Information

Joe Ali

Golf Greens Fore U
http://WWW.Golf-Greens-Fore-U.com
610-248-3460

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Warrior Custom Golf Su’oports Our Wounded Service Members by
Participatingin ThisYear's" [n Honor of Our Troops Celebrity Golf Classic"

Warrior Custom Golf announced today that they will be supporting the 6th Annual "In Honor of
Our Troops Celebrity Golf Classic." Thisyear's event will be held at The National Golf Club at
Tantallon in Fort Washington, MD on June 26, 2009. The event will be hosted by "1n Honor of
Our Troops Enclave Project” in recognition of our service members who are going through the
difficult physical and mental process of transitioning from able-bodied warriors to disabled
veterans.

Irvine, CA (PRWEB) June 27, 2009 -- Warrior Custom Golf announced today that they will be supporting the 6th
Annual "In Honor of Our Troops Celebrity Golf Classic.” Thisyear's event will be held at The National Golf
Club at Tantallon in Fort Washington, MD on June 26, 2009. The event will be hosted by "In Honor of Our
Troops Enclave Project” in recognition of our service members who are going through the difficult physical and
mental process of transitioning from able-bodied warriors to disabled veterans.

"We started this event at the onset of the war to make America aware that although we mourn our service
personnel that are killed in combat, we have an obligation to care for those that survive with life-changing
wounds," stated Philip Strambler, Director of Marketing, Advertising & Commercial Activitiesfor Morale,
Welfare and Recreation (MWR) at Walter Reed Army Medical Center. "We are thrilled to receive Warrior
Custom Golf's support this year and their generosity shows a great amount of respect to our severely wounded
veterans.”

There will be 144 golfers including patients participating to honor the wounded veterans who bravely fought for
our country and support the work of the "In Honor of Our Troops' and Warrior Transition Programs.

Funds raised directly support MWR for the seriously wounded military men and women that are making the
difficult and painful transition from able-bodied warriors to permanently disabled veterans.

About Walter Reed Army Medical Center

Walter Reed Army Medical Center isthe largest Department of Defense military hospital serving the military
community from the Washington area and around the world. It is a Department of Defense facility with a primary
care clinic dedicated to Warriorsin Transition, combat wounded, ill and injured service members. The medical
center is also the home of the first and largest Soldier Family Assistance Center--a one stop shop for all
administrative support for Warriorsin Transition and their families.

To learn more visit www.wramc.amedd.army.mil or to make a donation go to www.army.mil.

About Warrior Custom Golf
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Warrior Custom Golf, Inc. was established for the singular purpose of developing, manufacturing and marketing
custom golf clubs for golfers worldwide. They are dedicated to the continual development of affordable
state-of-the-art custom golf products and in building customer loyalty through exceptional customer service and
support.

Warrior has brought together an impressive group of highly regarded product development and golf
manufacturing professionals, many of whom have 20 or more years experience including seasoned master club
builders. Warrior produces many more club setsin a given week than some of the most "famous brands" with one
distinct difference - every one of their clubsis custom built to the exact specifications of each customer.

Asaresult, Warrior has surpassed $150 million sales with over 400,000 satisfied customers and is one of the
fastest growing golf companiesin the nation. Warrior's corporate headquartersislocated in Irvine, California
where its 30,000 sg. ft. manufacturing facility employs over 200 individuals year-round.

For more information on Warrior Custom Golf, 15 Mason, Irvine, CA 92618, contact Toby Eklund at 1(800)
574-9790 or email: toby (at) warriorcustomgolf (dot) com or visit their website www.warriorcustomgolf.com.
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Contact Information

Toby Eklund

Warrior Custom Golf
http://www.warriorcustomgolf.com
1(800) 574-9790

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

Page 47/108

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.warriorcustomgolf.com
http://www.prweb.com/releases/warrior-custom-golf/custom-clubs/prweb2581194.htm
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

The Club Menu Goesinto theKitchens of America's Finest Golf Clubs

Olympic. Pebble. Baltusrol. Oakmont. Bandon. Merion. Theroster reads like every golfer’s
must-play list. But the allure of these hallowed venues goes beyond the course and into the
grillrooms, dining areas and halfway houses that define the culture of each club.

New York, NY (Vocus) June 24, 2009 -- Olympic. Pebble. Batusrol. Oakmont. Bandon. Merion. The roster
reads like every golfer’s must-play list. But the allure of these hallowed venues goes beyond the course and into
the grillrooms, dining areas and halfway houses that define the culture of each club.

In The Club Menu: Signature Dishes from America s Premier Golf Clubs authors Scott Savlov and Jon Rizzi go
“inside the gates’ to savor the creations that have made 50 legendary golf clubs the institutions they have become.
Elegantly combining mouthwatering photography by Rich Clarkson & Associates and contributions from Arnold
Palmer, Jack Nicklaus, Jim Nantz, Branford Marsalis and other golf aficionados, The Club Menu captures the
culinary hallmarks at some of America s most exclusive enclaves and provides readers with recipes for every
dish, allowing them atrue taste of the experience.

The Club Menu is an unprecedented presentation of golf history, culture and cuisine, where you'll find out:

* What ultra-private U.S. Open venue' s signature dish originated on the back of a cereal box?

*  Which club’s chicken Caesar salad was regularly served at the White House?

» What club’s gingersnap recipe comes from the mother of one of golf’s al-time greats?

* What'sthe secret to Bandon Dunes' meatloaf, Old Sandwich’s lobster cigar and Maidstone' s fish chowder?

Produced by Rich Clarkson & Associates and published by Pindar Press, the 128-page hardcover will retail for
$50 and is available online at www.pindarpress.com. For bulk orders, call Pindar Press at 800-333-9402.

About the authors:

Scott Savlov is an independent television and events producer whose credits include The Alma Mater Golf
Tournament, Par 3 Challenge, Under Pressure Challenge and Rock the Rock from Alcatraz. Working in the
sports, entertainment and television business, he has had the opportunity to experience many of the dishes
highlighted in The Club Menu and has devel oped the rel ationships with the general managers and club owners
that have made this project possible.

Jon Rizzi is a multiple-award-winning writer and the founding editor of Colorado AvidGolfer, one of the nation’s
foremost regional golf magazines. Heis a contributing editor of Travel & Leisure Golf and The American
Lawyer, and served astext writer on Where Valor Rests, the enormously successful homage to Arlington National
Cemetery published by National Geographic Society.

Media Contact:
Karen Moraghan
Hunter Public Relations
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908/876-5100
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Contact Information

Karen Moraghan

Hunter Public Relations and Special Events
http://www.pindarpress.com

908-876-5100

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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www.laserisbetter.com Looks To Set The Record Straight In The Laser vs. GPS
Argument

The new website www.laserisbetter.com offer s golfers the chance to compare GPS and laser
technology. There are many myths being circulated regarding GPSfor golf, and this site
addresses all of these myths and more. View expert testimonial and see a side-by-side
comparison of laser vs. GPS.

Madison, WI (PRWEB) June 25, 2009 -- Since the USGA and the R& A changed the rules regarding electronic
measuring devices (EMD's) in 2006, EMD's have experienced an expanding popularity, and with it agrowing
confusion over the differences between laser rangefinders and handheld GPS. A new website,
www.|aserisbetter.com, has recently been released, and is designed to offer a golfer the facts they need to know.
It will allow any player the chance to compare the two technologies in one easy to use interface.

Featured on the site are easy-to-navigate pages that highlight myths about GPS, offer a side-by-side comparison
of the two technologies, and present expert testimonial on the inaccuracy of GPS. No other location provides
such a comprehensive comparison between the two types of EMD's.

"We believe that www.laserisbetter.com offers the facts that GPS companies won't tell you," said Rob
O'loughlin, president of Laser Link Golf. "GPS cannot measure distance to the flagstick and it cannot guarantee
accuracy, but the advertisements would have you believe differently. 1t ssmply can't do these things, and that is
why there are no top players using GPS to measure distance.”

Contact Information:

Dan Steiner

Laser Link Golf

4027 Owl Creek Drive, Madison, WI 53718
(608) 838-3100

(866) 909-4653

(608) 838-3304 (Fax)
www.laserlinkgolf.com
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Contact Information

Dan Steiner

Laser Link Golf
http://www.l aserisbetter.com
608-838-3100

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Bill Black Earnsthe Preeminent CExP™ Designation for Exit Planning

An Orange County, CA Professional is one of thefirst to receive the designation of Certified Exit
Planner.

Orange, CA (PRWEB) June 25, 2009 -- Bill Black, CLU, ChFC, member of The BEI Network of Exit Planning
Professionals™, recently earned the designation of a BEI Certified Exit Planner (CExP™). The BEI CExP™
designation is the standard for Exit Planning certification. Through training, rigorous testing and in-depth Exit
Plan Creation coursework, Black has demonstrated that he is qualified to provide comprehensive, professionaly
executed Exit Planning services to the business owning community.

"Exit Planning Professionals who successfully complete the BEI Certified Exit Planner program have come to be
known as premiere Exit Planning Professionals because their in-depth knowledge and demonstrated application of
The BEI Seven Step Exit Planning Process™ perfectly positions them to counsel business owners and their
advisors on awide array of business issues ranging from building value within a business to identifying exit
objectives, addressing key employee incentive planning and retention issues, incorporating business continuity
planning, and establishing wealth preservation,” said John Brown, President of Business Enterprise Institute.

The business owner community benefits from engaging an Exit Planning Professional who holds the BEI
CExP™ designation by having greater confidence that the service they receive is professional in quality, adheres
to ethical and industry standards of practice, and meets alevel of expertise BEI deems credible and worthy of one
of its certified members.

About Bill Black, CLU, ChFC

Bill Black started in the financial services businessin 1983. He is President & Founder of Exit & Retirement
Strategies, Inc. (ERSI), a business consulting firm with offices in Orange County, CA and Denver, CO that
specializes in working with closely-held business owners to develop and coordinate Succession, Exit & Transition
("SET") Strategies for the successful transition or eventual sale of their business. He is the Past Chairman of the
NFP Private Business Group, a national organization comprised of over 150 financial services professionals who
develop programs for Private Business Owners.

Bill has been afeatured speaker locally and nationally for industry organizations, and is an instructor for several
programs on various advanced market topics for Agents and Brokers, and has conducted Continuing Professional
Education programs for CPAs, Attorneys, and financial professionals, including "How to Develop a 3-10 Year
Business Succession, Exit & Transition (SET) plan” and "Motivating & Retaining Key Employeesto Increase the
Value of Your Business." For more information visit http://www.Exit-Retire.com [ERS| website]

About the BEI Certified Exit Planner Designation

Business Enterprise Institute (BEI) trains and certifies BEI Certified Exit Planners (CExXP™) to create
comprehensive Exit Plans that meet the objectives of their business owner clients. Through training, rigorous
testing and ongoing continuing education, CExP™ designation holders provide comprehensive, professionally
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executed Exit Planning services. BEI requires specific training as a prerequisite to certification to assure that
practitioners have the knowledge and understanding necessary to perform competent services, and to assure a
level of consistency and continuity in their work product. A primary requirement for becoming a CEXP™ isto
hold avalid license as a Certified Public Accountant, Attorney, Certified Financial Planner, Chartered Life
Underwriter, Chartered Financial Consultant or equivalent professional experience. For more information, visit
http://www.certifiedexitplanner.com [Certified Exit Planner]
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Contact Information

Bill Black

Exit & Retirement Strategies, Inc.
http://www.EXit-Retire.com
866-370-3774

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Golfweek Ranks Redlands M esa Among Colorado's Top Cour ses

In its state-by-state guide to the 100 best municipal golf coursesin the country, Golfweek
Magazi ne recently ranked Redlands Mesa Golf Community in Grand Junction number threein
the state of Colorado, on its annual list of 2009 Best Courses You Can Play.

Grand Junction, CO (PRWEB) June 25, 2009 -- Redlands Mesa Golf Community is one of the best golf coursesin
the state of Colorado according to Golfweek Magazine, which ranked the course third on its annual list of 2009
Best Courses You Can Play. The prestigious list is an annual state-by-state guide to the top 100 municipal golf
coursesinthe U.S. Thislatest accolade by Golfweek isthe most recent in along string of awards the magazine
has bestowed upon Redlands Mesa Golf Community. Almost every year since 2002, Redlands Mesa has appeared
on either Golfweek's list of Best Public Access Courses and/or America's Best Residential Golf Courses.

According to Redlands Mesa Golf Pro, Eric Feely, the reasons for this are obvious, "It's an honor to be
recognized so consistently. But in truth, the Golfweek award and others validate what we already know; Redlands
Mesaisagreat placeto play year in and year out."

Designed by award-winning golf architect, Jim Engh, the course is masterfully routed to take advantage of the
maj estic landscape with minimal disturbance to the native terrain. Players can tee off from narrow pinnacles and
skirt along the edges of sheer cliffs. The course offers a true championship layout with many exciting features
including elevated tees, unique hole shaping and of course dramatic, world-class vistas. The course delivers
exciting, challenging terrain in a one-of-a-kind locale with jaw-dropping views of the Colorado National
Monument, the Grand Mesa and Book Cliff Mountains.

Players can also enjoy breakfast, lunch and dinner at the Red Canyon Grille located in the Clubhouse. The
restaurant features contemporary American cuisine daily from 7:00 am. to 9:00 p.m.

For more information about Redlands Mesa Golf Community, please visit www.redlandsmesa.com or call the
Pro Shop at 970-263-9270.

About Redlands Mesa Golf Course Community

Redlands Mesais a premier golf course community located on the perimeter of Grand Junction, in Western
Colorado. It has received many accolades, most recently, for the third year in row, it has been named by Travel &
L eisure magazine as one of the "Top 100" golf communities in the nation. Redlands Mesa offers buyers
affordable homesites, breathtaking views, an ongoing social calendar of events, as well as proximity to downtown
Grand Junction. It istheideal fit for adults seeking a healthy, active lifestyle in atranquil, safe community set
amid a backdrop of unparalleled beauty. Current press release and press kit are available at
www.redlandsmesa.com/club/scriptd/library/view_document.asp?GRP=9804& NS=PUBLIC& APP=80& DN=PR
ESS

Redlands Mesa Golf Community, 2299 West Ridges Blvd., Grand Junction, CO 81503. www.redlandsmesa.com

M edia Contacts;
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AJMorris - Managing Broker

Toll Free: 877-501-6372

Ph: 970-255-7400

Fax: 970-245-6055

amorris (at) redlandsmesa (dot) com

Golf Contact:

Eric Feely, General Manager/Head Golf Pro
970-263-9270

eric (at) redlandsmesa (dot) com

Public Relations:

Vicky Nash - Resort Trends, Inc.
970-948-4923

vicky (at) resorttrends (dot) com
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Contact Information
AJ Morris- Managing Broker
Redlands Mesa Golf Course Community

http://www.redlandsmesa.com/Club/Scripts’Home/home.asp
970-255-7400

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.

Page 58/108

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.redlandsmesa.com/Club/Scripts/Home/home.asp
http://www.prweb.com/releases/2009/06/prweb2480614.htm
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

L ong Branch Lakes Moving Ahead With Plans

Long Branch Lakes in Spencer, TN is bucking the recent trend of putting things on hold and
moving ahead with construction plans on their community General Store and Trout Hill
Condominiums projects.

Spencer, TN (Vocus) June 23, 2009 -- Real Estateis“local”, we' ve all heard that before but today it seems no one
is paying attention to the age-old adage. However, as Long Branch Lakes sees it, the times are good and their
moving ahead with two specia new projects.

The first will be the Long Branch Lakes General Store. This traditionally styled lakeside store will offer
convenience to residents who will find thisto be the perfect spot to grab that morning cup of coffee, lunch with
friends or to pick up bread, milk, and a couple of steaks for dinner. The building will have approximately 2,300
sguare feet of interior space, retail space, afully equipped commercia kitchen with comfortable indoor dining.
There will also be additional outdoor seating in a screened-in porch areawith fireplace along with a great front
porch to enjoy.

The second will be the Trout Hill Condominiums, so named because the location of the eight buildings all
positioned on a hill which will be completely surrounded by water. Each building will have residences available
with great views of the surrounding hillsides and lake from this hill-top location. Trout Hill will offer the
following amenities:

- Fully Furnished, starting in the $250's

- Raised bridge allowing you to canoe under the roadway so you will be able to access the entire lake

- Swimming Pool and bath house- and the visual from thislocation will be an unobstructed view from the pool
down to the boat launch below. The vistas of the rolling hills from that area of the LBL community are
beautiful.

- Meandering stairway leading down to the canoe and boat |aunch below

- Common area with grilling picnic facilities

- Screened gazebo for community gatherings.

Ever-conscious of using what was aready there, Long Branch Lakes weds the old with the new. Trees that have
to be cut down on the property to make way for roads are being used as light poles throughout the development.
Lakes on the property are continuously monitored for water quality to ensure that there is a sound habitat to
sustain an already thriving ecosystem. The lakes are stocked with a variety of fish speciesincluding bass, brim,
and trout which are also fed by fish feeders placed on the lakes.

For more information on Long Branch Lakes and their initiatives, please visit www.longbranchlakes.com or call
931-316-1487 for more information.
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Contact | nfor mation
Ideal Living Magazine
800.736.0321 ext. 10

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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L ucas Glover, Student of Dr. Morris Pickens, Wins 2009 U.S. Open

Dr. Morris Pickens, Sports Psychologist helps guide Lucas Glover to 2009 U.S. Open through his
"Learn To Win" system.

Bethpage, NY (PRWEB) -- Lucas Glover, student of Dr. Morris Pickens, Sports Psychologist wins the 2009 U.S.
Open held in Bethpage, New York. During aweek that will best be remembered for its drenching rain, Lucas
Glover used his unbelievable talent and the "Learn To Win" system created and taught by Dr. Morris Pickens to
maintain his composure and display the patience of a true champion.

The drenching rain and the hurry up and wait schedule of play was a major obstacle for most of the players this
week at the U.S. Open. During aweek that most golf experts predicted awin for Tiger Woods or an emotional
victory for New Y ork Golf "Fan favorite" Phil Mickelson, most people were surprised by a stunning win by 29
year old Lucas Glover. One person not surprised by the win was Sports Psychologist Dr. Morris Pickens, known
in the golf community as Dr. Mo. Dr. Mo said, "Having worked with Lucas since 2002, | knew that he had the
pre game prep that allowed him to control his mind and emotions and let histalent take over. Many athletes have
the talent to win, but allow their emotionsto get in the way."

Dr. Mo went on to say, "Like all of my students, Lucas Glover and | have worked for years on how to choose
success to reach his highest potential. This process starts with thinking more effectively regarding the challenges
they face and then creating a more productive practice based on his strengths and weaknesses." For more
information on the process, visit Lucas Glover.

Lucas Glover and Dr. Mo are not the only people celebrating a 2009 U.S. Open victory. Swing Coach Mike
Taylor and Trainer Randy Myers complete the team at Sea Island Georgia that work with Glover. Dr. Morris
Pickens, "Dr. Mo", said, "Having worked with Lucas since his early days on the Nationwide Tour in 2002, it is
especialy gratifying to see agreat guy and great student get rewarded with such avictory. | know that Lucas will
be happy to share this victory with Dick Harmon (deceased) who taught him to play the game and Larry Penley,
his coach at Clemson who honed his skills."

About Dr. Morris Pickens:

Dr. Pickens has provided sports psychology consulting for PGA, LPGA, Nationwide, and Champions tour
players and currently works with PGA Tour professionals Lucas Glover, Zach Johnson, Stewart Cink, Davis Love
I11, Jonathan Byrd, Vaughn Taylor and Kyle Stanley among others. In addition to working with professional
golfers, Dr. Pickens provides performance enhancement consulting for New England Patriot and 5-time NFL
Pro-Bowler, Richard Seymour as well as various sales and service organizations.

Contact:

Dr. Morris Pickens, Sports Psychol ogist
Sealdand Golf Club

912-638-5119

Dr. Mo Sports Psychologist
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Contact Information
Jim Mathis
Dr. Morris Pickens

http://www.drmol earntowin.com
516-823-3400

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Marion Oaks Country Club selects Kris Chambrot as General M anager

Marion Oaks Country Club is pleased to announce Kris Chambrot as their new General Manager.
Mr. Chambrot will be responsible for golf club management, bar and restaurant operations,
events planning and personnel management.

Ocala, Florida (Vocus) June 23, 2009 -- “We are very excited to have Kris Chambrot as general manager of the
Marion Oaks Country Club,” stated Brendan Flaherty, Head Manager of Warrior Golf Development, which owns
the Marion Oaks Country Club. “We welcome Kris Chambrot’s new and innovative ideas to the Club.”

Mr. Chambrot brings over 10 years of golf industry knowledge and experience to the Marion Oaks Country Club.

He has previously worked with the LPGA, The Golf Channel’s “Big Break V11", GCSAA, and CBS' s Rules of
the Game. His prior experience includes management of 3 signature courses by designers Tom Watson, Arnold
Palmer and Jack Nicklaus. He is most proud of his work with the American Junior Golf Association and the Tee
Up Fore Kids summer golf camp. Kris Chambrot’swill be hosting hisfirst Golf Tournament on July 18th and is
proud to start Marion Oaks Country Club’s first annual Summer Golf Camp for Kids on July 13th-17th showing
his continuing passion for the golf youth of our nation.

To learn more about Marion Oak’s Summer Golf Camp visit Marion Oaks Country Club’s website.

About Marion Oaks Country Club

Marion Oaks Country Club isachampionship, 7031 yard, Par 72 golf course with ultra smooth 328 Bermuda
greens located in Ocala, Florida. These greensroll smoother than any golf course you have ever played on. Our
tree-lined fairways and multiple elevation changes, create a perfect venue for golf. Marion Oak’s meticulously
manicured course, with its beautiful views of Ocala, provides an up-close ook at the splendor Mother Nature has
to offer. To book your tee time go to www.marionoakscountryclub.com

About Warrior Golf Devel opment

Warrior Golf Development, LLC isagolf management company based in Irvine, CA, and manages three golf
courses throughout the nation including Huntington Golf Club. Warrior Custom Golf isthe official golf clubs of
Warrior Golf Development and Marion Oaks Country Club. Warrior Custom Golf, too, is headquartered in
Irving, CA. Warrior Custom Golf and its other companies manufactures a variety of sports equipment, including
golf equipment, skate boards, snow boards, and table soccer tables and has nearly a half million customers
nationwide.

Warrior Custom Golf also sponsors golf tournaments which benefit multiple charities. For more information on
Warrior Custom Golf, 15 Mason, Irvine, CA 92618, contact Toby Eklund at 1(800) 574-9790 or email:
toby(at)warriorcustomgolf(dot)com or visit their website www.warriorcustomgolf.com
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Contact Information

Aaron Mun

Warrior Golf Development LLC
http://www.marionoakscountryclub.com
949-699-2499

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Successful Treatment of Emerald Ash Borer on Historical Estate Site Released
On YouTube

"Historical Estate Saves Ash Trees from Emerald Ash Borer" video segment showing the
successful control and treatment of EAB at the Edsel & Eleanor Ford House in Grosse Pointe
Shores, Michigan since 2002 was released on the YouTube Web site today. Video reports how the
87 acre estate site treated the ash trees for EAB and their results. The recommended treatment
shown is annual applications of the insecticide Pointer in areas with heavy infestations or in the
curative stages and the use of it every other year in preventive situations. Pointer, an
Imidacloprid product from Arbor Systems that is labeled by the EPA for two-year control, is used
along with various fertilizers and root stimulants to keep the trees healthy.

Birmingham, M1 (PRWEB) June 23, 2009 -- The "Historical Estate Saves Ash Trees from Emerald Ash Borer"
video segment showing the successful control and treatment of EAB at the Edsel & Eleanor Ford House in Grosse
Pointe Shores, Michigan was released on the Y ouTube Web site today.

The video segment reports how the 87 acre estate site treated the ash trees for EAB and their results. In 2002, the
arborist met with the Ford House groundskeeper and identified 60 trees to treat. After their successful outcome,
treatment was expanded to 82 ash trees on the main grounds. Ash trees that were not treated in the surrounding
community have died. The YouTube URL is http://www.youtube.com/watch?/=WsrcZTx587I

The Ford House is open for the public to visit an historical home of a prominent American family, see the
antiques, art and lakefront grounds and attend events, classes and lectures. The Ford House grounds were
designed by landscape architect Jens Jensen.

The video segment is part of "Saving Trees from EAB," a 24 minute video shown on www.TreeResearch.org
hosted by Dr. Dave Roberts, specialist and district horticulture agent with Michigan State University Extension,
who first identified Emerald Ash Borer in the United States in 2002. It provides details about the background,
signs and diagnosis of EAB, aswell as an overview of the chemicals and fertilizers used to successfully treat Ash
trees.

The recommended treatment shown is annual applications of the insecticide Pointer in areas with heavy
infestations or in the curative stages and the use of it every other year in preventive situations. Pointer, an
Imidacloprid product from ArborSystems that is labeled by the EPA for two-year control, is used along with
various fertilizers and root stimulants to keep the trees healthy.

The recommended application method is trunk injections that do not require drilling, since the drilled holes can
permanently damage atree's ability to move and store water and other nutrients. The non-drilling application is
done with ArborSystems Wedgle Direct-Inject system. It delivers chemical inside the tree at a known dose rate
with no environmental exposure using a needle-like injection tip that is pushed through the bark. It is the only
trunk injection method that does not require drilling and can treat most trees in five minutes or less.

The original 24 minute video was created for homeowners, commercial property owners and municipalities. It
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features real life examples of the most efficient remedy and procedure for healing and saving Ash trees rather than
destroying or cutting them down. EAB has destroyed millions of Ash trees throughout the Midwest since it was
first identified in 2002. For more information, visit www.TreeResearch.org .
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Contact Information

Nancy Rosen
http://www.TreeResearch.org
(248) 540-3197

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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USGA Taps DI8I'[8.| Media Technologies To Expand The Ways Golf Fans Can
Follow The 2009 U.S. Open

Golf fanswill be able to use a variety of cutting-edge technologies, digital applications and
devices to follow the 2009 U.S. Open at Bethpage State Park's Black Course, June 15-21, from
their home, office or on the go. Aided by corporate partner 1BM, the USGA will offer online
features such as video walkthroughs and HD flyovers of the course as well as live webcast
coverage of some of the game's elite players during the first two rounds. Fans on the move can
get real-time scoring, the latest news and live video on their iPhones or web-enabled phones.
U.S Open fans can also get the latest news and connect with one another through
social-networking sites Facebook and Twitter.

Armonk, NY (PRWEB) June 21, 2009 -- Golf fanswill be able to use avariety of cutting-edge technologies,
digital applications and devicesto follow the 2009 U.S. Open at Bethpage State Park's Black Course, June 15-21,
from their home, office or on the go.

Aided by corporate partner IBM, the USGA will offer online features such as video walkthroughs and HD
flyovers of the course as well as live webcast coverage of some of the game's elite players during the first two
rounds. Fans on the move can get real-time scoring, the latest news and live video on their iPhones or
web-enabled phones. U.S. Open fans can also get the latest news and connect with one another through
socia-networking sites Facebook and Twitter.

USOPEN.com - Powered by IBM

In addition to comprehensive news coverage, exclusive photos and video and authoritative historical content and
records, the USGA's official championship Web site, USOPEN.com, will feature:

* Live Marquee Group Coverage - Fans can watch marquee group coverage of some of the game's elite players.
The first two rounds will feature the popular U.S. Open Live! webcast. Viewers are able to watch every shot, and
comment in real-time with other fans.

* Real-Time Scoring - Fans can follow their favorite players and keep up with the latest news, photos and videos.
The Desktop Leaderboard also allows fans away to keep track of the action while getting other things done on
their computer.

* Interactive Course Section - Along with watching HD flyovers and video walkthroughs explaining how each
hole is set up, fanswill be able to view multiple images of each hole and even play the hole on their computer via
the new Virtual U.S. Open online golf game.

« Virtual U.S. Open - Fans can test their golf skills online in qualifying rounds for the Virtual U.S. Open
Championship through June 21. The top 156 qualifiers plus ties will then square off for the Virtual U.S. Opentitle
on June 22. The winner will be crowned the USGA Virtual U.S. Open champion and will be a guest of the USGA
at the 2010 U.S. Open at Pebble Beach Golf Linksin Pebble Beach, Calif.

« iPhone Application - iPhone owners can watch the marquee group coverage live on their iPhone and get
real-time scores, video, statistics, course info and more.

* m.usopen.com - A mobile version of USOPEN.com is available for users of Web-enabled phonesto view the
latest news, scores and more from Bethpage Black.
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« USOPEN.com Widget- A snapshot of USOPEN.com, the widget alows fans to place scoring, news, photos and
additional championship course information on their Facebook, MySpace, iGoogle pages and more.

* Facebook - The U.S. Open Facebook fan page will include news, highlights and blogs. Golf fans can use this
opportunity to connect with other fans and share their U.S. Open experiences, comments and photos.

* Twitter - Fans are invited to follow the 2009 U.S. Open on Twitter at www.twitter.com/usopengolf. The online
community will have the chance to vote through USOPEN.com and Facebook to choose the three players that our
Tweeters will follow during the next day's round. The Tweeters will provide fans with inside-the-ropes updates
and information viathe U.S. Open Twitter page throughout the week, offering insight as to what the players are
facing on the course.

About the USGA
The USGA isthe nationa governing body of golf in this country and Mexico, a combined territory that includes
more than half the world's golfers and golf courses.

The Association's most visible role is played out each season in conducting 13 national championships, including
the U.S. Open, U.S. Women's Open and U.S. Senior Open. Ten USGA national championships are exclusively for
amateurs, and include the U.S. Amateur and the U.S. Women's Amateur.

The USGA also writes the Rules of Golf, conducts equipment testing, provides expert course maintenance
consultations, funds research for better turf and a better environment, maintains a Handicap System and
administers an ongoing "For the Good of the Game" grants program, which has alocated more than $59 million
over 11 yearsto successful programs that bring the game's values to youths from disadvantaged backgrounds and
people with disabilities. For more information about the USGA, visit www.usga.org

IBM

Over the past 48 years, IBM has extended its business solutions into entertainment and professional sports by
providing results and competition management systems. Today, IBM provides technology support and solutions
to major sports and entertainment properties, including the Australian Open, Roland Garros, Wimbledon and U.S.
Open Tennis championships, the Masters, the NFL and Tony Awards.

For more information on IBM, please visit www.ibm.com.

IBM isatrademark of International Business Machines Corporation in the United States, other countries, or both.
Other company, product or service names may be trademarks or service marks of others.
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Contact Information

Courtney Leddy

Ketchum
http://www.usopen.com/en_US/info/partners/ibm.html
646-935-3984

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Pond World, LLC Now Offering Aeration Windmills Online

Pond World, LLC has further expanded their pond aeration category to now include a line of
aeration windmills.

Enid, OK (PRWEB) June 19, 2009 -- Online pond supply retailer Pond World, LLC, has recently expanded their
pond aeration category by adding aeration windmills by Outdoor Water Solutions out of Arkansas.

These galvanized steel windmills are highly efficient, producing aeration in aslittle as 3-5 mph winds. A single
system can aerate ponds up to 3 acres. These units also feature "BalCam” technology, which is a patent pending
technology that increases the amount of air produced with a single diaphragm utilizing the new balanced camshaft
system. Thisinnovative new design uses a straight camshaft to balance the workload on three internally mounted
sealed bearing's giving the system much longer bearing life.

The windmills are available in several sizes and options. Aeration windmill systems range in height from 12 ft
up to 25 ft depending on whether it is on a standard tower or the more modern tel escopic pole and come complete
with air tubing, air stones and necessary valved/ fittings.

All windmills have the option of being powder coated in 1 or 2 colors of the customer's choosing. Thetailfins
can also be personalized with a name or alogo to add additional flare.

The company is excited to be able to offer an effective aeration system to its rural customers who do not have
electricity available near the pond or do not have the resources to have electricity installed and to those more
environmentally aware customers looking for products driven by alternative en energy sources.

For more information or to find out more about these systems from Pond World, call 1-866- 897-2307 or visit
www. pondworld.com.

About PondWorld.com:

Pond World, LLC, through its website PondWorld.com, is aretailer of pond supplies and lake suppliesincluding
water treatments, pumps, filters, maintenance supplies, kits, aerators, fountains and fish and plant supplies.
PondWorld.com is focused on being a one-stop shop for all types of pond owners looking to build and maintain a
clean and healthy pond or lake.
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Contact Information
CASEY COKE
http://www.pondworld.com
866-897-2307

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Annika Sorenstam Cooking Up Golf, Food & Wine Event to Benefit Foundation

Hall of Fame golfer Annika Sorenstam will serve as celebrity host, guest of honor and even the
chef de partie at a special benefit for the ANNIKA Foundation to be held Oct. 14, 2009 at
Fiddler's Elbow Country Club in Bedminster Township, N.J.

Bedminster Township, N.J. (Vocus) June 18, 2009 -- Hall of Fame golfer Annika Sorenstam will serve as
celebrity host, guest of honor and even the chef de partie at a special benefit for the ANNIKA Foundation to be
held Oct. 14, 2009 at Fiddler's Elbow Country Club in Bedminster Township, N.J.

The ANNIKA Experience at Fiddler's Elbow Country Club is designed to satisfy the appetite for great golf, as
well astreat guests to fabulous food and exquisite wine -- while Annika will be making her first public golf
appearance as a new mother. Annika and husband Mike McGee are expecting their first child early thisfall.

Annikais eager to share her love of the game and showcase the ANNIKA Foundation, which she formed to teach
children the importance of living a healthy, active lifestyle through fitness and nutrition.

"I am very excited about our event thisfall at Fiddler's Elbow Country Club," Annika commented. "I look
forward to sharing my passion for golf, gourmet food, and fine wine, while creating awareness about my
Foundation's goal of getting all of our kids healthy and fit again.”

The October festivities will combine a golf clinic conducted by the 72-time LPGA champion, 18 holes of friendly
competition and an extraordinary culinary experience at a dinner-auction featuring several celebrated chefs and
winemakers.

Special guestsinclude popular golf broadcaster Jennifer Mills, who will be facilitating the clinic and serving as
emcee for the evening program, and celebrity chefs. A budding chef herself, Annika has promised to provide a
little Swedish flavor to the event.

The post-round fare, Tastes of the Garden State, will highlight the abundant, locally- grown produce and meats,
presented by award-winning regional chefs at various stations. Don't be surprised if Annikatries her hand at
assisting some of the featured chefs, or creates a dish of her own!

The wine tasting will showcase ANNIKA, her premium Syrah that debuted in May 2009 in partnership with
Wente Vineyards. An elegant Northern California offering, ANNIKA is comprised of 75 percent Livermore
Valley Syrah, 15 percent Cabernet Sauvignon from Napa Valley and, and fittingly, 10% Cabernet Sauvignon
from the vines growing through The Course at Wente Vineyards in Livermore Valley. Regiona wineries have
also been invited to participate.

For more details about the ANNIKA Experience at Fiddler's Elbow Country Club or for information about
participating as a sponsor, contact Hunter Public Relations - Special Events at 908/876-5100 or visit
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www.annikaf oundation.org.

ANNIKA Foundation:

The ANNIKA Foundation, a 501(c)(3) public charity, teaches children the importance of living a healthy, active
lifestyle through fitness and nutrition, and offers aspiring junior golfers opportunities to pursue their dreams. In
2009, a primary focus for the ANNIKA Foundation will be to identify the greatest needs and opportunitiesto
make an impact through the development of sports and physical fitness programs. A key focus will be to provide
resources that:

* Increase participation and access where it is not currently available or affordable; and,

* Promote awareness for the importance of leading a healthy, active lifestyle.

Fiddler's Elbow Country Club:

Founded in 1965, Fiddler's Elbow offers executives an escape from the halls of industry and commerce to the
amenities of fine dining, superior golf and business facilities. Fiddler's Elbow provides its membership an
atmosphere conducive to both formal and informal exchange of ideas where business and socia relationships can
be nurtured. Although it isthe largest private country club in the state, Fiddler's ElIbow retains an intimate
environment and service that is personal and attentive. The three superbly conditioned courses offer a unique
diversity of challenge and a broad range of options for both personal play and private events. The club proudly
hosts some of the most prestigious corporate, charity and PGA golf tournaments in the state. The club islocated
at 811 Rattlesnake Bridge Road, Bedminster Township, N.J. For general information call (908) 439-2123; for the
golf shop call (908) 439-2513.

Contact:

Karen Moraghan

Hunter Public Relations - East

(908) 876-5100

kmoraghan (at) hunter-pr (dot) com
annikaexperience (at) hunter-pr (dot) com
www.hunter-pr.com
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Contact Information

Karen Moraghan

Hunter Public Relations - Special Events
http://www.annikaf oundation.org

(908) 876-5100

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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BMW Golf Cup International returnsto Malaysia for thethird year
BMW owners get a shot at playing in the World Final in South Africa.

KualaLumpur (PRWEB) June 19, 2009 -- BMW Malaysiais hosting the Malaysian leg of the BMW Golf Cup
International Tournament for the third year in arow. Thefirst leg of the golf tournament will tee off at the Kelab
Golf Sultan Abdul Aziz Shah in Selangor on July 11.

The third season follows a successful competition last year with the National Final held at the exclusive MINES
Resort and Golf Club. In December 2008, the three champions of the different categories went on to represent
Malaysia at the World Final in Buenos Aires, Argentina.

"We are proud to host the BMW Golf Cup International again this year. The strong support we have received
over the past two years has been encouraging and we look forward to another series of exciting golf tournaments;,”
said Geoffrey Briscoe, Managing Director of BMW Malaysia Sdn Bhd.

The BMW Golf Cup International 2009 is the world's biggest amateur golfing tournament series and is open only
to BMW owners who have purchased their vehicles from authorized BMW dealers.

The main aim of the tournament is to provide BMW owners a chance to compete in a professionally run premium
golf event on aglobal scale.

Participants of the BMW Golf Cup International 2009 Malaysia will be pleased to know that this golf tournament
isfully sanctioned by the national golf governing body, Maaysian Golf Association, making it an official part of
Malaysia's Golfing Calendar.

There will be three main prizes and four novelty prizes given out to winnersthisyear. The highlight isthe BMW
120i Convertible which will be awarded for a Hole-In-One winner. There will also be goodie bags distributed to
participants upon on-site registration, lucky draws at each qualifying leg with attractive prizes to be won, and
premium hospitality on and off the golf course to ensure all participants have a memorable outing.

Thisyear's golf event is supported by BMW Credit, Corum, Fairways and The Edge.

The BMW Golf Cup International was established in 1987 as a series of amateur golf tournaments in Germany. It
has since developed into the largest, most prestigious and most successful amateur golf tournament seriesin the
world.

Thisyear in Maaysia, the playing field will be limited to 108 players (per qualifying leg), with four Qualifying
Legs and one National Final. The top three winners of each official tournament category (Men A, Men B and
Women) will qualify to compete at the National Final and subsequently, at the World Final next year.

The World Final will be held in Fancourt Golf Resort in South Africafrom March 1-6, 2010, with the best three
players from each participating country competing for the title "Best Amateur Golfer in the BMW Golf Cup
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Internationa ."

Fancourt is aworld renowned business and |eisure destination in South Africa. It is Situated across 620 hectares
of lush countryside in George, on South Africa's renowned Garden Route (southern Cape).

"The BMW Golf Cup International is an experience that offers BMW customers an opportunity to share their
passion for golf with other fellow BMW owners. It also provides an avenue for our aspiring golfers to compete
both at national and international levels of competition,” said Briscoe.

To register, please contact BMW Voice viatoll-free at 1-800-88-3000 or visit
http://bmw.com.my/com/en/index.html for more details.

About BMW Malaysia Sdn Bhd.

BMW Malaysia Sdn Bhd is ajoint venture between Bayerische Motoren Werke (BMW) AG and Sime Darby
Berhad.

BMW Malaysia activities cover the wholesale of BMW cars, spare parts and accessories, as well asthe overal
planning of sales, marketing, after-sales, and other related activitiesin Malaysia. Its dealership network covers 14
outletsin various citiesin Malaysia.

Issued by:

BMW Malaysia Sdn Bhd

Vijayaratnam Tharumartnam, Corporate Affairs Manager, Maaysia
Telephone: (+603) 8887 3822, Fax: (+603) 8887 3801

E-mail: vijayaratnam.tharumartnam(at) bmw.com.my

For media queries, please contact:

Fleishman-Hillard Kuala Lumpur

Nico Marco / Teoh Seet Heng/ Tze Yau

Telephone: (+603) 2283 2730, Fax: (+603) 2283 2750

E-mail: nico.marco(at)fleishman.com / seet.teoh(at)fleishman.com / tze.yau(at)fleishman.com
Media Website: www.press.omwgroup.com
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Contact | nfor mation
Justin Murugaya
+60320878300

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Corporate Hospitality with Britain's Best Sporting and Tourist Attractions --
Turnberry Open Golf, ATP Tennis Tour, London Eye and Wembley Stadium.

Toffsworld.com, the Nol luxury lifestyle website, is proud to announce that it has created an
inspirational partnership with four of today's major playersin the world of corporate
entertainment. They are Wembley Stadium's Bobby Moore Club, the Open Golf Championship,
the Barclays ATP World Tour Finals and the London Eye.

London, UK (PRWEB) June 19, 2009 -- Toffsworld.com, the No1 luxury lifestyle website, is proud to announce
that it has created an inspirational partnership with four of today's major playersin the world of corporate
entertainment.

They are Wembley Stadium's Bobby Moore Club, the Open Golf Championship, the Barclays ATP World Tour
Finals and the London Eye.

The Open Championship Golf Hospitality

GOLF fans from around the globe will soon be flocking to Turnberry, in Ayrshire, for thisyear's Open
Championship, the sport's most celebrated major tournament. With the prospect of a sensational showdown
between the likes of Tiger Woods, Padraig Harrington, and Rory Mcllroy, from July 16-19, there's never been a
better time to make a corporate booking.

All-new official hospitality packages are available, with options tailored to entertain a handful of people or very
large groups. These range from the Open Guest package, which includes afull day hospitality in the luxurious
hospitality village, through to the exclusive Tappie Toorie package in the Clubhouse, (50 places only), where you
have a chance to rub shoulders with your golfing heroes. Visitors can get a close-up of all the action, before
relaxing in comfort and scenic Scottish surroundings steeped in history. Now reduced to £450 pp plus VAT.

http://www.toffsworl d.com/busi ness/corporate-events/briti sh-open-gol f-champi onshi p-hospitality-packages/
The Wembley Stadium Bobby Moore Club

THERE'S only one way to become a member of football's most exclusive club, with the best seat in the world's
greatest stadium. Y es, we're talking about the Bobby Moore Club Seat at the magnificent new Wembley Stadium
- with a guarantee that members and their corporate guests will see every England international match, FA Cup
Final, Football League Cup Final, FA Community Shield and Rugby L eague Challenge Cup Final - for the next
NINE YEARS! & #8232; It doesn't get better than a Bobby Moore Club Seat, overlooking the halfway lineand in
front of the Royal Box.

Members of the Bobby Moore Club are guaranteed VIP treatment, plus a host of other exclusive Club benefits.
Members can drive into their own parking space or arrive by special Charter Train and enter the stadium through
the Dedicated Club Wembley entrance before enjoying a Champagne reception in the luxurious Bobby Moore
Room. Then there is time to enjoy athree-course pre-match meal with world-class cuisine and fine wines,
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followed by half-time and post-match refreshments. Corporate soccer? It'sin aleague of its own.
http://www.toffsworld.com/busi ness/corporate-events/the-greatest-stadi um-the-ul timate-seat/& #8232;
The Barclays ATP World Tour Finals

THE world's top tennis superstars will battle for supremacy when the Barclays ATP World Tour Finals comesto
The 02 in London for the first time.

Only the top eight singles players and doubles teams capable of demonstrating sustained excellence across the 63
ATP World Tour tournaments and the four Grand Slams throughout the year will earn the right to competein this
supreme season-ending climax, from November 22-29, and the chance to be crowned the 2009 ATP World Tour
Champion.

The rewards are high - a chance to win the biggest indoor tournament in world tennis and the opportunity to join
an elite group of former champions including Bjorn Borg, John McEnroe and Pete Sampras.

Thisis also where corporate entertainment, excitement and elegance come together. With the 40-year-old event
taking place in Britain for the first time, guests will never have witnessed a tennis tournament like this before.
There are two different options available for entertaining clients - in the privacy of an exclusive private suite and a
reserved tablein the VIP dining area. The private VIP suites are for 18 people, exclusive tables are available for
four, six or 10 - and both packages offer outstanding cuisine from Levy's restaurants. Prices start from £399 per
person + VAT.&#8232; Thisis one sporting spectacular that nobody can afford to miss.

http://www.toffsworld.com/busi ness/corporate-events/atp-championshi p-busi ness-hospital ity-packages/
The London Eye

THE amazingly successful London Eye recently topped a poll of Britain's best attractions. Thistruly iconic
tourist feature is now being upgraded with an investment of £12.5million to be completed in time for the London
2012 Olympics - and there has never been a better time to book it for a corporate or incentive event.& #8232; With
a spectacular range of corporate hospitality packages, the London Eye is guaranteed to impress the most
discerning client or customer.

On aclear day, visitors can see as far as mgjestic Windsor Castle - and after dark there is the allure and romance
of the night, with the chance, if you book the Vinopolis Champagne Tasting Capsule, to sample five stunning
vintages. & #8232;Whether you want to book a private capsule for a handful of guests or take over the whole
wheel, there are packages offering everything from afternoon tea, to brunch or a wine-and-cheese special.

New thisyear is aluxury beauty experience with the Powder Puff Girls. This London Eye Beauty Capsule
provides up to 15 guests with a unique opportunity to enjoy a glamorous makeover (and sip a chilled glass of
Champagne or Chablis), while soaring above L ondon's greatest sights.
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http://www.toffsworld.com/busi ness/corporate-events/corporate-events-london-wheel -entertainment/

NOTE TO EDITORS & PICTURE EDITORS: For more follow-up details, contact information or photographs,
phone Ben Kouijzer at Toffsworld.com on 0044 (0)207 101 9214& #8232,

(Written for http://www.Toffsworld.com by David Neville Williams on June 17, 2009).

i
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Contact Information
Peter Toner

Toffsworld Ltd
http://www.toffsworld.com
0044 (0)207 101 9214

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Golf Fans Mad At USGA For No Rain Checks, According to
L onglslandGolfByGolfer s.com

US Open is Rained Out and Golf Fans Are Left Out; Blog, www.LonglslandGol fByGolfers.com,
encourages dialogue.

Bethpage, NY (PRWEB) June 19, 2009 -- Long Island golf fans are not happy the USGA will not redeem $100
Grounds Tickets for Thursday's rainout of the US Open Championship's first round.

The USGA contends there was enough golf played to warrant their not giving the 42,500 golf fans a refund.

Find out how Long Island golfers feel about the No Refund policy by visiting the LonglslandGolfByGolfers blog
and weigh in with your comments at www.L onglslandGolfByGolfers.com, then the LIGBG Bl og.

Blog creator Steven Wilson says, "Golf fans feel sighted for an event for which they waited seven years to
attend. The Y ankees gave ticket redemptions for yesterday's game.”

For more information call 516.965.8870

For Information, Contact:
Steven Wilson

c. 516.965.8870
stevenmwilson(at)optimum.net

i
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Contact Information

Steven Wilson

Long Island Golf By Golfers
http://www.longislandgol fbygolfers.com
516-965-8870

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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American Association of Retirement Communities Conference Announced for
November 4th-6th, 20009.

The AARC is an organization that focuses on the building and devel opment of communities for
the purpose of future retirement and active adults. The dual focus of the conference this year is
to feature ways to succeed in what we expect will continue to be a turbulent market in 2010 and
how to be a leader in the recovery.

Wilmington, NC (Vocus) June 17, 2009 -- The AARC national conference is set. Thisyear's conference will be
held November 4th - 6th at the Marriot at the Convention Center in Chattanooga, TN. This event will feature:

* Mr. Ralph Stewart Bowden, editor and publishers of Bowden's Market Barometer;

* Ms. Rachel Stoer of BNIM, the firm that is helping to rebuild Greensburg, KS as an all green community see
Www.greensburggreentown.org;

* Mr. Dave Robertson, President of RPI Media; and,

* Mr. Berkely Young, President, Y oung Strategies.

Recession or not the clock isticking for Boomers. If the economy remains slow for a couple of years will they
see retirement as their best option? All we know is that these retirees are not similar to their parents generation.
Many are looking for new and exciting places to call home; while many are expected to continue working in their
current career or begin second careers. Thisyear the AARC will offer two specialized tracks. Thefirst track is
targeted to the interest of builders and developers. The second track, in the local government and non-profit
economic development, will look at how to determine if your community is ready to showcase affordable
attraction strategies. Visit usonline for a complete conference schedule. Hotel registration and conference
registration information are online at www.the-aarc.org.

HHEH
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Contact Information
Ideal Living Magazine
http://www.the-aarc.org/
800-736-0321

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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FORE! Jewelry of Sweden Endorses Golf Sensation Zakiya'Z' Randall to be an
Official Wearer

The FORE! Jewelry Organization have endorsed Zakiya Randall mononymously known as"Z" to
become an Official Wearer.

New York, New York (PRWEB) June 18, 2009 -- The FORE! Jewelry Organization have endorsed Zakiya
Randall mononymously known as"Z" to become an Official Wearer.

"We are pleased to have such afine and talented young golfer associated with our jewelry” states executive team
at Fore! Jewelry. "Fore! Jewelry islooking forward to an exciting and long term relationship with Zakiya"Z".
Her uniqueness, style and elegance fits right in with FORE! Jewelry image. Both FORE! Jewelry and "Z"
represent the love and beauty of golf. What could be better”.

Zakiya Randall was born in the Washington,D.C. Metropolitan area and now resides in Atlanta,Georgia. She
recently commented, "I'm really excited about being part of the FORE! Jewelry family. FORE! Jewelry is
exquisite, timeless and beautiful, it was perfect for me. | am looking forward to wearing this playful and
fascinating jewelry.

FORE! Jewelry of Sweden is designed by Yvone Christa New Y ork two Swedish designers, Y vonne Clamf and
Christina Soderstrom.

Yvone Christais an internationally well recognized brand worn by superstars like Cameron Diaz, Christina
Aguileraand Madonna.

Y vone Christa's romantic designs have long been a mainstay in feature films and television and the brand has
developed an extensive celebrity following.

The golf sensation Zakiya Randall "Z", becomes an official wearer of FORE! jewelry that isworned by a
celebrity clientele that includes Princess Victoria of Sweden, Kate Bosworth, Christie Brinkley, Kate M oss,
Katherine Zeta-Jones, Jennifer Aniston and Heidi Klum.

Today, their jewelry is available in over eleven countries, including Japan, England, Italy, Sweden, and the
United States.

About Fore! Jewelry and Y vone Christa

Fore! Jewelry of Sweden is produced With 925 sterling silver and the "white fossil" stone. All manufacturing is
made by hand giving each piece its own unique character.

Yvone Christajewelry is often decorated with carefully chosen semiprecious stones or pearls. Antique jewelry
inspires their ideas. Flowers, such as roses, orchids, waterlillies and tulips are also important sources of
inspiration, serving as motifs for their collections which includes necklaces, chokers, bracelets, rings and earrings.
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Yvone Christajewelry is exhibited at museums around the world, frequently featured in fashion editorials, seen
in feature movies and worn by celebrities. Yvone Christa officilaly opened it's first own storein New Y ork 1999.
Y vone Christajewelry can be found in beautiful shops around the world. For more information visit
http://www.fore.com

About Zakiya Randall

Zakiya Randall "Z" has been named an up-and-coming star on the LPGA Tour. In her very first year of playing
golf shereceived "Player of the Year" honors. Zakiya Won Low Medalist in the US Women's Open Qualifier and
recently became the first female to win at the Championship level on the Atlanta Golf Channel Tour. Zakiya's
athleticism and multi-talented skills has allowed her to excel and become one of the most celebrated golf players
on tour. For more information on Zakiya Randall, visit http://www.zakiyarandall.com

I

Page 89/108

If you have any questions regarding information in these press releases please contact the company listed in the press release. Our complete disclaimer
appears here. - PRWeb eBooks - Another online visibility tool from PRWeb



http://www.fore.com
http://www.zakiyarandall.com
http://www.prweb.com/disclaimer.php
http://www.prweb.com

PRWeb

Contact | nfor mation
Daniel Rimmey
770-490-1084

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Bethpage Black : Golf GPS Available For U.S. Open 2009 On Apple App Store

Hole-by-hole aerial GPS application enhances iPhone and i Touch users experience of watching
the U.S.Open and playing Bethpage Sate Park Golf Course BLACK.

Farmingdale, NY (PRWEB) June 18, 2009 -- Bethpage State Park Golf Course BLACK, home of the 2009 U.S.
Open, isfeatured in afree iPhone and iPod touch version of Golfshot: Golf GPS and is a perfect addition for fans
and players aike. Bethpage Black : Golf GPS works live on the course, for those enjoying the U.S. Open in
person, and also in a preview mode, allowing spectators watching at home to see exactly what the pros see.

Users of Bethpage Black : Golf GPS will enjoy a multitude of course-specific information and vantage points.
Aerial views are available of every hole at Bethpage Black, and TruePoint GPS capabilities give users precise and
accurate distances to and from any point, whether live or in preview mode. Hazards at each hole can be
displayed, as can layups for ideal club distances.

Designed by golfers with an eye for ssimplicity and ease-of-use, Bethpage Black : Golf GPS is available for free
intheiTunes App Store.

More information on Golfshot can be found at http://www.golfshot.com.

About Shotzoom Software:
Shotzoom Software, LLC is a private company specializing in the development of innovative sports statistics
measuring and technology products designed for professional and amateur sports industries.

Shotzoom Software, creators of Golfshot, is committed to enhancing the golfer's experience by providing
professional tour caddie information on course distances and record keeping through simple and efficient user
entry. Golfshot is designed to respect the traditions of the game and use technology responsibly within the Rules
of Golf. The Golfshot application for the Apple iPhone is arevolutionary golf scoring, distance measuring, and
game analysis tool that provides insight on how golfers play their game. Golfshot allows users to share their golf
experiences by recording scores for up to four players and provides the means so that golfers can share and
compare their rounds through the Golfshot website community at www.golfshot.com.

Shotzoom, Golfshot, associated trademarks and logos are trademarks of Shotzoom Software, LLC.
Apple, Mac, iPhone, iPod, and iTunes are trademarks of Apple Inc., registered in the U.S. and other countries.

i
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Contact Information
Laura Khailany
Shotzoom Software
http://www.golfshot.com
(702) 949-6044

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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GPS Golf Guru Announces GURU 4, the First Multi-Application GPS
Rangefinder in Golf

The GURU 4, with its 3.5 inch touch-screen, lets users play with the most advanced featuresin
golf, plus listen to music, view pictures, play movies and much more, all at an extremely
competitive price. The GPS Golf GURU 4 provides more versatility and value than traditional
GPSrangefinders by allowing the user to run many different applications in addition to the
industry leading GPS Golf Guru software.

Round Rock, Texas (PRWEB) June 18, 2009 -- The largest screen in golf makes the GURU 4's advanced features
easy to use and the screen very easy to read but the GURU 4 is till one of the smallest full featured color units on
the market. The new optional tee-to-green aeria view (AerVu) of each fairway on the golf course lets users know
how far they are from hazards, traps and the pin, no matter where they are on the course. The "ShotPlan” tool in
the AerVu map screen tells the user the distance to any point on the fairway and the remaining distance from that
point to the pin. The close-up aerial view of the green using the Guru's "Smart Green" technology allows users to
move the pin to any location on the green allowing them to know the right club to use no matter the pin
placement.

The GURU 4 can operate in full-auto mode (users never have to touch the unit through a round of golf) or set it
to capture more statistical information than any other GPS golf device on the market today. Golfers can capture
the distance of each shot, the club used, if they hit fairways and greensin regulation; if not, did they missright or
left, short or long and more. The statistical information can be downloaded to the user's computer to do analysis
on most aspects of their game. The GPS Golf GURU 4 is a game changer in the golf GPS market and a game
improver for the individual golfer.

GPS Golf Guru has established an outstanding reputation for quality and customer support in the GPS Golf
industry. Users have free access to over 20,000 golf coursesin the "Guru Standard" map database.

GPS Golf Guru (www.gpsgolfguru.com) continues to be the innovator in GPS golf devices. The new GURU 4
gives you the most advanced features in golf and the ability to run other applications. "Our goal isto make the
choice clear; more features, more versatility, better service, better product, better price, the list goes on....an easy
decision in favor of the GURU 4" says Darryl Cornish, co-founder of GPS Golf Guru.

About GPS Golf Guru

GPS Golf Guru was formed in 2004 to develop a handheld GPS golf digital assistant with the goal of helping
golfersimprove their game and speed up play. Since 2004, the company has devel oped the most fully featured
GPS golf software suite on the market and four generations of handheld GPS hardware. GPS Golf Guru's
founders invented and patented GPS for golf in 1991 and have extensive experience in the GPS Golf market.
GPS Golf Guru isthe only provider of precision GPS personal digital assistants, licensed under numerous
pioneering US and international patents covering the use of GPS for golf.
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Contact Information
Bob Turner
GPS Golf Guru
http:// WWW.GPSGOL FGURU.COM
866-654-4878

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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glevealed: Finally A Website For Everyone Wanting To Cure The Dreaded Golf
ice

Golf is a game loved by thousands of people all over the world and at the same time can cause
immense frustration. Now there is information available on how to cure one of the common
complaints, fixing a golf slice, completely from any golfers' game with simple to follow
techniques. The website www.golfslicenomore.com aims to teach golfers techniques to achieve
better results on the golf course.

Hitchin, Hertfordshire, UK (PRWEB) June 18, 2009 -- A brand new website has just been launched designed to
help golfers achieve the best results while playing out on the golf course and proven techniques to be developed
on the driving range. The website www.golfslicenomore.com has gone live to the joy of all struggling golfers.

A complimentary downloadable report designed to help golfers cure the golf slice has been launched and can be
downloaded free from the site. In addition to the report there is an option to receive a weekly newsletter giving
away essential tips and ideas that every golfer looking to improve their game should know.

The advice articulated within this website is focused on proven techniques to eliminate the golf dlice from any
golfers game. It deliversits content in simple, easy-to-understand plain English designed to help golfers who use
the techniques to experience success in the wondeful game of golf.

The website gives the readers the information required to completely change their golf game, asit will be
focusing on resolving the main common complaints which affect most golfers. With the hope that golfers will use
the techniques and bring the enjoyment back into their golf game.

Sign-up to the newsdletter for fixing a golf slice here www.golfslicenomore.com. When the sign-up has been
completed the complimentary report containing the simple steps to fix the golf slice will be available to
download.

The golfslicenomore.com newsl etter:
There are plenty of golfers who are looking to improve their golf game whether it's to lower their handicap or cut
down on the amount of mistakes.

These people may play golf on aregular basis or be arelative newcomer, but either way would like to receive
good quality information on aregular basis that directs them in the right way to improve their game. They would
aso like honest reviews of the current guides available before they purchase them.

That is what the golfslicenomore.com newsletter does. It is perfect for golfers who are looking to improve their
golf game and start learning techniques to cure known common complaints. The newsletters are very informative
and make agreat read. As an incentive to sign up you will receive afree report detailing how to cure one of the
most common complaints, the golf dlice.

About Golf Slice No More:
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This site has been set up to help people in their quest to cure one of the common complaintsin golf. A weekly
newsletter will aim to help people solve common golfing problems with straightforward advice.
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Contact Information

James Surridge

JS Enterprises
http://www.golfslicenomore.com
01462441468

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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almostGOLF Introduces Play Anywhere Pack Just In Time For Father's Day

Innovative almostGOLF Play Anywhere Pack is a hot Father's Day gift for 2009. Now available
through Dick's Sporting Goods, Golf Galaxy, and PGA Tour Superstore aswell asonline at
almostgolf.com. "Taking all the Fun of Golf to any Place you want to Play!"

Culver City, CA (PRWEB) June 15, 2009 -- almostGOLF, the maker of the #1 off-course ball, today announced
the launch of its new product, the admostGOLF Play Anywhere Pack. The almostGOLF Play Anywhere Pack
allows golfers to decide where, when and how they want to play golf and is now available through a distribution
network that includes Dick's Sporting Goods retail locations nationwide, Golf Galaxy, PGA Tour Superstore and
www.almostgolf.com.

The amostGOLF Play Anywhere Pack includes:

» Two inflatable targets designed to catch accurate shots with almostGOLF balls
« Two detachable flagsticks perfectly sized for off-course play and storage

e A custom size carry bag to conveniently store all of the components

*  TenamostGOLF Balls

"We designed the Play Anywhere Pack based upon feedback we received from customers. Whether a golfer
wants to use the amostGOL F Play Anywhere Pack to practice to help lower their scores or allow their family to
join in the fun and teach their kidsto play golf, it offers something for golfers of all ages and skill levels' said
Teddy Durkin, COO of amostGOLF. "The amostGOLF Play Anywhere Pack is the perfect gift for Father's

Day."
Retail Pricing $59.95
ABOUT ALMOST GOLF

almostGOLF is the maker of the #1 off-course golf ball which combines tour quality flight characteristics with
safety unmatched by any other golf ball. amostGOLF products, including the newly introduced amostGOL F
Play Anywhere Pack, allow golfers of al skill levelsto improve their golf game. almostGOLF is committed to
growing the game of golf through its programs with camps and recreational parks, middle schools, high schools
and colleges across the United States and Canada. almostGOLF products are available in mgjor retailers
including Dick's Sporting Goods, Golf Galaxy, Fred Meyers, Academy Sports + Outdoors, Edwin Watts Golf
Shops, Olympia Sports, Scheels Sports, Roger Dunn Golf Shop, Sport Chalet and PGA Tour Superstore as well as
in leading sporting goods retailers, local golf pro shops and online at almostgolf.com.

For more info, go to amostgolf.com.
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Contact Information
Linda M cDonough
amostGOLFLLC
http://www.almostgol f.com
800-998-1077

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Poker Legends Doyle Brunson, Dewey Tomko, Daniel Negreanu & Mike Caro
Team Up With David L eadbetter to Host L egends of Poker and Golf Academy

The Legends of Poker & Golf Academy is an exclusive four day event hosted by Poker Hall of
Famers Doyle Brunson and Dewey Tomko, poker superstar Daniel Negreanu, famed poker
instructor Mike Caro "The Legendary Mad Genius of Poker", and the World's Leading Golf
Instructor, David Leadbetter. The academy will be held at the OMNI Orlando Resort at
ChampionsGate, World Headquarters of the David Leadbetter Golf Academy from Tuesday,
November 3rd through Friday, November 6th, 2009 and will feature 3-days of comprehensive
poker and golf instruction, followed by a day of golf and poker tournaments.

ChampionsGate, FL (PRWEB) June 15, 2009-- High Stakes Entertainment and The David L eadbetter Golf
Academy have teamed up to bring some of poker and golf's biggest names together for The L egends of Poker &
Golf Academy, hosted by Poker Hall of Famers Doyle Brunson and Dewey Tomko, poker superstar Daniel
Negreanu, famed poker instructor Mike Caro 'The Legendary Mad Genius of Poker', and the World's Leading
Golf Instructor, David L eadbetter.

The four day event will be held at the OMNI Orlando Resort at ChampionsGate, World Headquarters of the
David Leadbetter Golf Academy from Tuesday, November 3rd through Friday, November 6th, 2009 and will
feature 3-days of comprehensive poker and golf instruction, followed by a day of golf and poker tournaments.

"We are excited to have the David L eadbetter Golf Academy host this groundbreaking event and we are proud to
be associated with poker legends Doyle Brunson, Dewey Tomko, Daniel Negreanu and Mike Caro" said David
Leadbetter. "Doyle and Dewey may be most noted for their accomplishments at the poker table, but both have
storied and accomplished backgrounds on the golf course which makes them ideal partners for this combined
poker and golf endeavor".

Participants in the The L egends of Poker & Golf Academy will be treated like one of Leadbetter's visiting tour
players and have access to the world-class game improvement staff and facilities of golf's finest training facility.

David Leadbetter and his elite staff will guide students through three days of golf instruction on the expansive
range and short game practice facilities. Comprehensive video analysis and club fittings will also be performed in
order to maximize results and get students playing better than ever before. There will be opportunities for
one-on-one instruction throughout the week and an overall low student to instructor ratio of 5:1 throughout the
group sessions.

In addition to L eadbetter and his world-class instructors, there will aso be an impressive group of participating
professional golfers who will impart their knowledge and experiences to help make the event a memorable one.
Currently schedule to attend are Rocco Mediate, Andy Bean, Mike Hulbert, and Brad Bryant.

"Anyone who knows me, knows that golf has always played a special role in my life - so I'm thrilled to join some
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of my poker friends and golf guru David Leadbetter for what will be a memorable four days of golf and poker fun
in the Florida sun." said the patriarch of modern poker and 10-time WSOP Bracelet Winner, Doyle Brunson.

After the afternoon golf sessions and relaxing dinners, participants will settle in for evenings of poker instruction
and playing scenarios. Three evenings will be dedicated to intense poker instruction from the world's foremost
authority on poker strategy, psychology and statistics, Mike Caro 'The Legendary Mad Genius of Poker'.

Caro, an accomplished player, pioneer poker theorist, and renowned author, will be joined in these sessions by
poker legends Doyle Brunson, Dewey Tomko and Daniel Negreanu who will add their unique perspectives to
provide an entertaining and uniquely educational experience for poker enthusiasts.

For more information and registration information, poker and golf enthusiasts can visit The Legends of Poker &
Golf Official Website at PokerGolfAcademy.com or by calling 877-889-7555.

I
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Contact Information

Spiro Alafassos

The Spiro Group
http://www.PokerGolfAcademy.com
443-802-3008

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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Golf Academy of America Staffer Joins PGA Tour Medical Staff

Golf Academy of America is proud to announce the upcoming plans for adjunct anatomy
instructor, Dr. Jon Holt, as he joins the PGA tour medical staff.

Birmingham, AL (PRWEB) June 14, 2009 -- A world leading institution for golf industry (
http://www.golfacademy.edu/gol f-industry-info/why-golf.cfm) education, Golf Academy of America (GAA) is
proud to announce that a member of Myrtle Beach (S.C.) campus has successfully completed the Clinical Golf
Program conducted by Professional Sports Care and will be joining the PGA Tour medical staff.

Dr. Jon Holt, an adjunct anatomy instructor at Golf Academy of America Myrtle Beach Campus, has joined the
staff of Professional Sports Care's PGA Tour medical staff. Part of his duties will include providing on-site care
for participants on PGA Tour, Champions Tour and Nationwide Tour events.

"We are proud of Jon and this great accomplishment,” says Jim Hart, campus director at GAA Myrtle Beach.
"Thisisapersonal honor for him but also an honor for Golf Academy of America. We are proud of him and all
our faculty members who do such agreat job preparing students for successful careersin golf."

The Golf Academy of America leads the industry in golf education and features four campuses in major golf
markets - Phoenix, Myrtle Beach, Orlando and San Diego. The GAA was founded in 1974 and is today accredited
by the Accrediting Council for Independent Colleges and Schools (ACICS) which is recognized by the Council
for Higher Education Accreditation (CHEA), a national advocate and institutional voice for self-regulation of
academic quality through accreditation.

Headquartered in Birmingham, Ala., the Golf Academy of Americaisthe oldest and largest two-year golf college
in the world. GAA's 16-month program balances classroom studies, practical experience and comprehensive
understanding of the business of golf. For more information, call 800.342.7342 or visit www.golfacademy.edu.
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Contact Information
GenelLewis

Golf Academy of America
http://www.golfacademy.edu
800-342-7342

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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I\N/Iew Golf Video Nyle Pruitt's Power Secrets Add 30 Yards to a Drive in 60
Inutes

PerformaxGolf.com's new golf video, featuring the world class long driving specialist Nyle Pruitt,
reveals golf swing tips, which increase driving distance by at least thirty yards. The Power
Secrets golf swing video divulges how any golfer can hit the ball substantially farther by making
a couple of special adjustments to their swing. If golfers are not able to increase their driving
distance by at least thirty yards after using Nyle's golf driving tips they can return the golf
instruction DVD for a full refund. www.performaxgolf.com

Edmond, Oklahoma (PRWEB) June 14, 2009 -- Performaxgolf.com's new 60 minute golf DV D featuring Nyle
Pruitt, reveals Nyl€e's unique golf driving tips which adds at least thirty yards. Nyle Pruitt, three times World Long
Drive Championship finalist, shows golf enthusiasts how to explode the ball significantly farther by making a
couple of special tweaks to their swing. If golfers are not able to hit the ball 30 yards farther than usual by using
Nyle's golf swing tips they can simply send back the golf instruction DVD for afull refund.

Tim Oyler, founder of Performax Golf stated, "Golf lessons from local golf instructors typically won't reveal the
secrets of the big hitters and taking golf lessons from the world's biggest hitters can be very expensive." Nyle's
golf driving tips are revealed in PerformaxGolf.com's Power Secrets golf video for just $97.

Many long-driving professionals have ordinary physiques similar to amateurs. Tim Oyler stated "The pros have
discovered how to harness the explosive power that isinside most golfers." He went on to say "The pros are able
to utilize 90 percent of the body's power while the amateurs only use a small fraction of their potential power." By
harnessing this natural power Nyle came out of nowhere and became a three time World Long Drive
Championship finalist and came in fifth in the official LDA 2007 money list.

Golfers of average strength crush the golf ball within minutes after learning Nyle Pruitt's golf swing tips. Nyle's
golf video shows amateur golfers how to take advantage of the body's natural power. The expert staff at
Performax Golf believes hitting the long ball has much more to do with harnessing power than talent. Golf
instruction DVD (double-disc), Performax Golf Power Secrets reveals how to utilize the body's natural power
with just a couple of easy adjustments to a golf club swing. The result is a smooth natural-power swing.

Lindsey Wright, LPGA touring pro, stated " Since late October | have improved my LPGA ranking by 30 spots.”
She went on to say "Nyle will show you stuff that will blow your mind and in just afew minutes you will realize
he is atrue master, unbelievable."

Golfers have been paying thousands of dollarsto travel to Nyle'slocation to learn his golf driving tips. Now
golfers can learn to significantly increase their driving distance by watching the power driving tips found in
PerformaxGolf.com's golf video featuring Nyle Pruitt. If golf enthusiasts can't improve their drives by at least 30
yards they can send back the golf instruction DV Ds for afull refund. The guarantee lasts for one year. The golf
instruction videos also come with two insightful bonus sessions.

PerformaxGolf.com was founded by Timothy Oyler, alifelong golfer and enthusiast. Timothy Oyler has
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assembled some of the world's best golf instructorsin order to create www.performaxgolf.com.
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Contact Information

Timothy Oyler

performaxgolf
http://www.performaxgolf.com/
1-888-746-5341

OnlineWeb 2.0 Version
Y ou can read the online version of this press release here.
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